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and pathways serve as comfortable 
jogging tracks. There is also an open 
stage and sidewalk plazas for those 
who like to stroll around. 

Recreational facilities are housed 
in a multi-function building. This 
large structure, which has curved roof, 
looks different from other buildings in 
the area. It captivates visitors coming 
to BSD’s Griya Loka (Sector I). The 
building occupies an area of 4,332 
sqm. This multi-function structure is 
also used for meetings and sports ac- 
tivities, like badminton and basket- 
ball. The building’s facilities are quite 
complete, including an office for the 
electricity company, PLN. The build- 
ing also houses the BSD Management 
Bureau, which takes care of area 
maintenance and infrastructure, such 


ni 


as roads, gardens, 


ditches, waste, electric- 


ity and so on. 


Since its establish- 
ment as the developer of 
this tremendous, large- 
scale resettlement area, 
PT BSD has been deter- 
mined to develop BSD 
into a quality residential 
with 
schools. In order to ac- 


area, quality 


complish this, BSD coop- 


Upper Right.Modern Water 


treatment plant at BSD. 
Left. Head office of BSD. 
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erates with a number of foundations 
which run prestigious schools. 

Two private schools have been es- 
tablished in BSD. One of them is the 
Santa Ursula II, the only branch of 
Santa Ursula, which is located near 
Jalan Pos in Central Jakarta. Another 
school is Al-Azhar. This school, an af- 
filiate of the well-known Al-Azhar 
Kemang in South Jakarta, is located 
in Sektor IV. 

By 1996, education available will 
be complete from elementary school to 
senior high school.Meanwhile, two 
state schools have also been operating 
in BSD, including a elementary school 
and a junior secondary school. 

A German school is still under > 


construction in BSD. The project 


started this year, and is intended to 
anticipate the future development of 
BSD. The school, Deutsche Interna- 
zionale Schule (DIS), is located in 
Puspita Loka (Sector III), occupying a 
vast three hectares of land. 

Health care facilities can also be 
found in BSD. There are currently two 
clinical centers in the city, which are 
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open around the clock. In 1997 a new 
hospital will be built - Medika BSD 
Hospital. This project will soon begin 
construction. This 6-storey hospital is 
jointly owned by PT Optima Dipa 
Medika and Kumpulan Perubatan 
Johor (KPJ), and upon completion will 
cost Rp 40 billion. 

Meanwhile, a Mosque and a Prot- 
estant and Catholic Church will soon 
be built in the city. 


BINFRASTUCTURE 


Various infrastructures are now 
available in BSD. The basic utilities 
already available include electricity, 
fire department, clean water and tele- 
phone. There are currently dozens of 


electricity electrical relay stations in 
BSD, with a network which covers all 
parts of BSD. 

For the short-term, clean water 
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is obtained from deep wells and sur- 
face water (lakes and rivers). After 
being processed at BSD’s water treat- 
ment plant, the water is channeled 
through pipes to area houses. In the 
long-term, clean water will be sup- 
plied by the Serpong office of PDAM 
(the local government’s clean water 
company), now under construction. 
The PDAM project will have the abil- 
ity to supply 3,000 litres of clean wa- 
ter per second. 


. Lo 
aie é 


+ 


ES 


S llschool. BS 
center of quality educational 
institutions. 


The Al-Azhar School. By 1996, BSD has 
fine educational facilities from elemen- 
tary to senior high school. 


In BSD, an automatic telephone 
center (STO) has also been built on 
3,000 sq meters of land. It was jointly 
built by BSD and PT Telkom, and will 
eventually be able to serve 25,000 


telephone lines. The project, costing 
Rp 6.5 billion (US$3.1 million), has 
been equipped with a service center, 
which started operations in January 
of 1994. 

BSD also operates a household 
organic waste collecting service, and 
has been able to recycle waste and de- 
velop it into compost for plants in the 
city. 

All of the facilities are linked to 
one another by a network of main 
roads, radial roads, collector roads 
and ring roads. The roads are between 
six and 40 meters wide, depending on 
their function. In addition, 4.8 kilome- 
ters of main drainage channels have 
also been built in BSD. Already con- 
structed are rain water channels, with 
a total length of more than 95 kilome- 
ters. It is guaranteed that rain water 
during heavy rains will be channelled 
so that floods will never be a problem 
at BSD in the future. 
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Citra Raya City of the Arts is a city with a unique concept, 
the firs ever conceived in Indonesia, that materializes 
from a single man’s conviction that life in residential areas 
‘an be a perfect blend confort, beauty, nature and art. 
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It is Ir. Ciputra, the guru of 
Indonesia’s property business, who 
launched this unique, first-ever con- 
ceived idea. “A man’s life not only car- 
ries economic, but also artistic and 
cultural elements”, 
said Pak Ci when 
he created this new 
city. That philoso- 
phy 
man's search for 


symbolizes 


higher and more re- 
fined values in life. 
Inspired by the 
beauty of the arts 
and culture, high- 
caliber profession- 
als of PT Citraland 
Estate transformed 
1,000 hectares of 
land in west Ja- 
karta into an ultra- 
modern city which 
epitomizes el- 
egance, beauty and 
comfort. 
“CitraRaya 
City of the Arts is 


T O 


young executives returning home from 
far-away offices after a day of hard 
work. Art can ease one's stress and, 
because comfort is man's natural 
need, it should be with him every mo- 
ment of his life. 

"The idea of creating an art city 
concept is in line with increased social 
welfare, which, in turn, normally in- 
creases one's appreciation of art. 


These days, we can witness wide- 


R YY 


great artists, such as Hendra 
Gunawan, Affandi, Sudjojono, Van 
Gough, Monet, Picasso and Matisse. 

"Apart from pieces of art work in- 
stalled at strategic points, Citra Raya 
will also try to help shape the life-style 
of its residents by holding art activi- 
ties and performances at regular peri- 
ods throughout the year. 

"To begin with, PT Citraland Es- 
tate, in cooperation with the J akarta 
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The gate at CitraRaya City ofthe 
Arts. Symbolizing the quest for 
artistic perfection. 


the manifestation 


of Pak Ci’s brilliant ideas. He is ob- spread cultural programmes in Indo- 


sessed with the creation of a city 
which not only provides a complete set 
of facilities and amenities, but also 
touches one’s sense of aesthetics. Pak 
Ci is a staunch art lover,” says 
Budiarsa Sastrawinata, President Di- 
rector of PT Citraland Estate. 

"Not only does CitraRaya City of 
the Arts meet the physical needs of its 
residents, but also enriches their souls 
and warms their hearts. This is of 


paramont importance, particularly for 
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nesia, including exhibitions and musi- 
The fact that art shows are 
pulling in big crowds indicates that 


cal shows. 


they have found a place in the hearts 
of the masses. 

"Pak Ci’s idea, therefore, is not 
only aimed at developing a city with a 
strong soul and character, but is like- 
wise a prompt response to current 
popular trends towards the arts. 

"To make the presence of art felt 


more keenly, streets are named after 


Art Institute (IKJ) organized a design 
contest called “Designing the Statue 
on Environment Anugerah Adirupa. 
This is our commitment to the devel- 
oping an art city,” Budiarsa said. 

. The contest was participated in 
by 84 sculptors from Jakarta, 
Bandung, Yogyakarta, Denpasar and 
other cities. The Board of Judges was 
composed of renowned art observers 


and artists, such as Wiyoso Yudo- 
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seputro, Dolorosa Sinaga, Gregorius 
Sidharta, Nyoman Nuarta, Agus 
Dermawan, Oei Hong Djien, Pia Ali- 
syahbana and Rina Ciputra Sastra- 


winata. 


CitraRaya City of the 
Arts is located in the 
Bitung district in the 
West Java Regency of 
Tangerang, four kilome- 
ters from the Bitung toll 
gate. It is a location that 
is very suitable and ideal 
for a resettlement centre. 

Besides, the Jabo- 
tabek (Jakarta-Bogor- 
Bekasi-Tangerang) area, 


in which it is located, has 


seen very high develop- 


(Above) A model house. Yards have 
an artistic touch. (Below) Interior of 
the Marketing office. Designed with 

an appreciation for beauty. 


ment growth rates over the years. 

And on top of that, west Jakarta 
is the capital’s second growth corridor 
after Thamrin and Sudirman. "The 


surrounding area will develop at a tre- 


T O 


mendous pace in the forseeable future, 
because of its multiple industries", 
says Agussurya Widjaja, Deputy Di- 
rector of the Ciputra Group. 

“In developing new projects, our 
motto is ‘Spirit of 
Excellence’, which 
stands for clear- 
cut concepts, ex- 
cellent location, 
high quality infra- 
structures and 
buildings, com- 
plete facilities 
and environmen- 
tally friendly de- 


velopment. Our 


top priority is consumers’ satisfac- 


tion, enhanced lifestyle and high capi- 


tal gain. 


"CitraRaya, the plan of which re- 


quires nearly five years to accomplish, 


meets all these objectives. With our 


philosophy of developing new reset- 
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tlement areas, we can guarantee con- 
sumers total satisfaction,” Agus says. 

Agus’ statements are not merely 
persuasive and commercial, but are 
based on empirical facts, the most 
outstanding of which is CitraRaya's 
swift growth in the past years. 

“Our commitment to the develop- 
ment of the city is very evident. There- 
fore, the project has materialized very 
smoothly, in accordance with its con- 


cept,” says Bing Sugiarto, General 
Manager of Citraland Estate. 

He is not exaggerating, because, 
since its launching about a year ago, 
CitraRaya has demonstrated elegance 
in the early stages of its development. 


People welcome with joy the beautiful 
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artwork built in every corner of the 
city. 

When they enter the CitraRaya, 
visitors are struck by the majesty of 
the neo-classical entrance gate, which 
stands 29 meters high and 48 meters 
wide. Decorated with 16 horse statues 


each of which is five meters tall - cre- 


ated by sculptor Munir Pamuncak - 
the gate exudes the grandeur of an- 
cient Rome. 

Strolling along CitraRaya's main 


roads, one strongly feels the presence 
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of the arts. On the left and right sides 
of the 42-meter roads, green Raja palm 
trees blanket the walks and smaller 
roads in shadow, providing a fresh, 
cool environment. There are beautiful 
gardens with colorful plants and stat- 
ues - which dazzle the eyes of the be- 
holder. 

Some 200 meters from the gate, 
in front of CitraRaya's main market- 
ing office, there is a fountain with a di- 
ameter of 47 meters. In the middle of 
it there is a statue of two ballet danc- 
ers, 15 meters high. A group of four 


dancers pose gracefully around the 


outer part of the fountain. 


To compliment the magnificent 


splendor of the entrance gate, a Boat 
Quay will be built on a nearby lake. The 


- lake will function both as a water reser- 


voir and flood control system. 

The Boat Quay will be a special 
site for people wishing to have close-to- 
nature picnics at the lake. Floating res- 
taurants will be built on the lake, where 
visitors can enjoy Indonesian as well as 
international cuisine. The lake is a rec- 
reational attraction for residents of: 
CitraRaya and neighboring areas. 

In additon, a track for walking, 
jogging and light physical exercise will 
be set up near the lake. Various kinds 


of plants, including colorful flowers 


A magnificent fountain and satue. 
Acelebration of Artistry is found 
everywhere here. 


from around the world, will be ground 
it. Work on the construction of the Boat 
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Seto, and the other is S.D. Tarakanita 
(a primary school). T.K. Mutiara In- 


donesia currently occupies its own 


building on a 1,500 sqm piece of land. 


The school itself measures 450 sqm. 


Special attention has been given 
to the establishment of health care fa- 
cilities. A Medical Center will be 
erected on a 2 ha plot of land. The 


building itself, measuring 1.6 ha, is to 


be jointly built by the Ciputra Group 
and the Hospital Corporation of 


Singapore and Microstate Separation. 


A Town Center will be con- 


structed in the heart of the city, pro- 


pbhop house facility. All needs of 
esidents will be provided, including 
tail facilities. 


viding commercial and recreational 
facilities. Built on a 7.4 ha plot of 


phone line and PAM (the State Drink- 


Quay will commence next year. 


Construction of the entrance gate 
and the lake, which is very costly, has 
just been completed. The marketing 
building, located near beautifully de- 
signed model and shop houses, is al- 
ready operational. In August this 
year, 770 houses were transferred to 
buyers, of which 150 will soon be occu- 
pied. All of them will have to pass a 
quality control inspection. 

"We do not want our product to 
disappoint buyers. That is why we are 
placing strong emphasis on quality 
control, Bing says. 

It is not exaggerating to say that 
City of the Arts is an ideal resettle- 
ment area for a cosmopolitian commu- 
nity. Aside from the unique and at- 
tractive housing designs, the city en- 
vironment is likewise well managed. 
All cables are located underground. 


Each house is equipped with a tele- 


ing Water Corporation) standard tap 
water. Gardens are beautifully ar- 
ranged, and include artistic 
ornments. 

In CitraRaya, all supporting fa- 
cilities for city dwellers will be made 
available. They range from houses of 


worship to schools, commercial and 


recreational centers. 


Bing Sugiarto explains that plots 
of land have been earmarked for the 
construction of houses of worship that 
include a 5,000 sqm Mosque, a Catho- 
lic and a Protestant Church. 

Special attention also goes to 
educational facilities. Schools, from 
kindergartens to high schools, will be 
built. "We are now cooperating with 
the Tarakanita Foundation. A five 
hectare plot of land has been set aside 
for this purpose, of which two hect- 
ares will accommodate school build- 
ings. 

At the moment, two schools are 
operating. One is T.K. Mutiara Indo- 


nesia, owned by educationist Kak 
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land, the Town Center is unique, be- 
cause it will have plazas, making it 
comfortable for pedestrians to stroll 
from one kiosk to another, all in a fes- 
tive atmosphere. In addition, a two- 
hectare plot of land has been set aside 
for an Auto Mall with showrooms and 
repair/maintenance facilities. 

A giant marketplace will be set 
up on a 10,000 sqm plot of land to 
guarantee absolute comfort to 
CitraRaya residents. According to 
plan, it will be managed by the devel- 
oper. 

The Art City will likewise have a 
fire department, a post office, a gaso- 
line filling station and security posts. 
There will be an office where resi- 
dents can pay their electricity, drink- 


ing water and telephone bills. 


Despite the current slump in the 
property business, the city now con- 
trols a very large market share. "We 
can still sell 125 units each month," 


says Bing Sugiarto. 
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The concept of CitraRaya devel- 
opment is not only new, but unique 
and extraordinary as well in the his- 
tory of the property business. Just 
imagine! Apart from having a com- 
plete set of public and social facili- 
ties, it will also have an art center. 

"Developing a City of Art 
means not only having to deal with 
matters of a 
physical nature, 
but with all as- 
pects of human 
life. This means 
that residents 
are true art lovers," says Agussurya 
Widjaja, Deputy Director of the Ciputra 
Group. 

Residents will likewise find the 
full range of activities that will enhance 
their life-style. There will be recre- 
ational, sports and art facilities, such as 
the Art Center, Family Club House, a 
three-star hotel, amphitheater, Sculp- 
ture Garden, Art Market, Art Village 
and Art Gallery. 

These facilities, according to M. 
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Artist's impression of the 
Hotel near the Art Center. 
A major center of culture. 


Ign. Meiko Handoyo, 
Planning and Design 
Manager of PT Citraland 
Estate, have unique characteristics, 
and are a first for a satellite city in In- 
donesia. The Art Center at CitraRaya 
is the only one of its kind. It has never 
been set up in any other place in the 
country. If there is any, the Affandi 
Museum in Yogyakarta would be the 
only other, but it is not located in a 
housing estate, says Meiko. 

Events hosted by the Art Center 
will include exhibitions of paintings, 
sculpture and other works of art. Built 


on a 3,600 sqm plot of land, it will put 
on display Pak Ci's collection of Hendra 
Gunawan paintings. 

The Art Center itself will measure 
7,000 sqm. 

A 8,400 sqm plot of land has been 
earmarked for the Family Club House, 
which will accommodate sports facili- 
ties, such as tennis courts, a fitness cen- 
ter, a swimming pool, whirlpool and 
sauna. Water recreational activities 
will include pedal boating, a giant slider 
and lazy river. A driving range will be 
constructed at lakeside. 

To broaden its facilities, CitraRaya 
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will have a three-star hotel in the vicin- 
ity of the lake. Located between the 
Family Club House and the Art Cen- 
ter, the 200-room hotel will have 11 
floors, measuring 13,000 sqm and 


standing on a 8.3 ha sqm plot of land. 

This area will be unique and 
captivatingly attractive. Aside from 
the Art Center, Family Club House and 
Hotel, Meiko says an Amphitheater 
will also be established in the area, 
where art shows will be held in the 
open air with the lake serving as a se- 
rene backdrop. 

An Art Market 
will be built in the 
same area. It will 
be the same as the 
one in Ancol, where 
visitors can enjoy 
and buy art items. 
The design will be 
such that visitors 
can walk on path- 
ways. decorated 
with greenery and 
pleasing  orna- 
ments. 

Still another 
unique facility will 
be the Art Village 
and Art Gallery. 
Visitors not satis- 
fied with items dis- 
played at the Art 


Center and Art Market can stroll in the 
Art Village and Art Gallery and person- 
ally see the entire process of creating 
art items. 

"We have set aside 8.25 ha of land 
for the two centers. On it, 30 houses 
will be built for artists. And in addition, 
1,520 sqm of land has been earmarked 
for workplaces for Gallery artists. 

"With these art facilities, profes- 
sionals at CitraRaya are optimistic 
about the future of the city. They seem 
not to be disturbed by the mushrooming 


growth of resettlement complexes in the 


RESUS ICUS: 
KOTA NUANSA SENI 


surrounding areas. 

"The unique concept of CitraRaya 
City of the Arts is markedly different 
from what has so far been adopted in 
the country. Consumers who visit us 
find new things, and consequently more 
and more of them would like to stay - 
away from the increasingly complicated 
life in Metropolitan Jakarta. More and 
more people will choose to live in resi- 
dential complexes that can physically 
and spiritually refresh them. All this is 
provided for at CitraRaya City of the 
Arts," Agussurya Widjaja says. 


Family Club house. Acenter 


for recreation, sports, and 
fitness. 
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Taman Telaga, a housing complex 


at CitraRaya launched in late July of 
this year, offers "that something ex- 
tra". Aside from its natural beauty, its 
location is extremely strategic. New 
roads linking it with Curug will 
shortly be built. Also, Taman Telaga 
is very close to the city's prime facili- 
ties, such as the Family Club House, 
Fitness Center, Business Center, 
schools, hospitals and houses of wor- 
ship. 

For those people who want to re- 
side and do business at the same time 
at Taman Telaga, there is Griya 
Niaga. It is a shop house center with 
special and unique designs. It pro- 
vides ample space for entrepreneurs 
and residents. 
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GRIYA NIAGA 
FOR QUALITY 
AT TAMAN TELAGA 


Griya Niaga was launched or 
Sept. 9. According to Bing Sugiarto, 
General Manager of PT Citraland Es- 
tate, a lot of businessmen have ex- 
pressed strong desire to buy space on 
it. "Within a week after the launching, 
40 of the 200 units were sold’, Bing 
said. 

Besides a comfortable environ- 
ment, Taman Telaga boasts lots of 
other advantages. Consumers can 
make a choice of the designs they pre- 
fer, and they can select their own loca- 
tion - whether it will be at Padma 
Griya, Padma Graha or Padma 


Artist's impression of Griya Niaga. 
Shophouses with artistic nuances, in 


_ keeping with the spirit of Citra Raya City 
of the Arts. 


Wisma. Those wishing to do business 
can make their pick at Griya Niaga, 
the business district at Taman Telaga. 

"When it come to choosing de- 
signs, we have at our disposal a free- 
of-charge counselling service. We can 
also help them to get bonafide contrac- 
tors to build their houses. And our 
staff members will be more than will- 
ing to supervise the projects," Bing } 
Sugiarto says. | 
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This incredible new 
development will be a 
community with a rich 
variety of themes, ac- 
tivities, and choices 
for residents. 


GRUP CIPUTRA 


CITRARAYA 


KOTA MANDIRI 


CitraRaya Surabaya is a self-con- 
tained city of such scope and magni- 
tude that it cannot be described as 
Located 
throughout this expansive develop- 


having only one theme. 


ment one can find intriguing areas 
such as Taman Gapura (Gateway 
place), International Village, Bukit 
Golf, Taman Puspa Raya, Alam Hijau, 
Taman Gapura, Bukit Bali, and Puri 
Widya Kencana. Each area has a dif- 
ferent character, yet each fits together 
with the others into a well-conceived 
whole. Each uniquely theme area will 
be launched separately. In this way 
buyers can choose from a variety of 
lifestyles. 

This state-of-the-art, 1000 ha, 
self-contained city in west Surabaya 
will contain a vast variety recre- 
ational, housing, and commercial fa- 
cilities, designed to provide the fullest, 
most complete lifestyle for a surpris- 
ingly wide-ranging variety of resi- 
dents. 

There will be 15,000 units of 
housing built on 630 ha when the de- 
velopment is complete. There will be 
all types of commercial buildings on 90 
ha of land in ribbon developments 
along the two main traffic arteries of 
CitraRaya Surabaya. Offices, shop- 
ping malls, a hospital, automalls, 
schools, shophouses, mansions, low- 
rise apartments and townhouses will 
be part of this modern, fully equipped 
city of the future. And the heart of 
CitraRaya will be a centrally located 
100 ha park, comparable in beauty 
and brilliance of design to Ancol in 
Jakarta, complete with a theme park, 
art markets, and gardens. 

Because of the size of the develop- 
ment, the philosophy of the construc- 
tion will be according to parallel devel- 
opment. Sufficient infrastructures, 
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retail, commercial, educational facil1- 
ties will be available to support the 
residential units that are completed. 
Projects are developed according to 
market demand. 


HISTORY 


Surabaya is the second largest 
city in Indonesia. Many businessmen 
are looking for Surabaya to become a 
future competitor with Jakarta. But 
the government had a problem in the 
area west of Surabaya. Farmers there 
eked out a living on unproductive, 
rocky, and dry land. The government 
foresaw westward growth. In the west 
the land was available and easy to ac- 
quire. 


So, in 1989, property magnate 
Ciputra was encouraged by the gov- 
ernment to develop this unused area 
west of Surabaya. The company took 
almost five years to prepare for the 
project after first being first offered 
the opportunity. Only afterwards did 
other developers follow. In 1993 the 
plan was officially approved. 
CitraRaya Surabaya is the first self- 
contained city project near Surabaya, 
and the largest project of PT Citraland 
Surya, a sister company of Ciputra 
Development. The area will eventu- 
ally become a Regency. 

The IPO proceeds of Ciputra De- 
velopment is being used to help fi- 
nance this undertaking. Completion 
of all aspects of this huge new city may 


take 10-15 years. 
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The Surabaya International School 
at Citra Raya Surabaya. Ithas been, 


providing International standard 


education. 


The first phase of this giant new 
city project covers 250 ha of land, and 
consists of 700 units of high-end hous- 
ing a 18 hole golf courses. The strat- 
egy in developing the residential areas 
is to provide each area with a different 
theme. 


FEATURES 


The outstanding features of the devel- 
opment are: 


1. The Ciputra Name. Ciputra is a 
brand name for high-quality, con- 
sistently excellent and dependable 


2. The land. The land is beauti- 
fully contoured, and undulates 
throughout the development. Its 
gently rolling contours make for a 
great scenic vista. Although nota 
productive land for farming, it is 
perfectly suitable for residential 
development, with a location in 
the western growth corridor of 
Surabaya. 


3. The master plan. it has been 
carefully developed to bring mod- 
ern living to Surabaya in an inte- 
grated, complete new urban area. 


4. The rich variety of themes. 
Each area has a different theme, 
giving potential buyers many 
choices. 


5. All infrastructures are built un- 
derground, for beauty and effi- 
ciency. 


6. Government cooperation. The 
government asked Ciputra to help 
develop. this 
Surabaya, and thus, has been 


area west of 


| RUP CIPLIRA 
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highly supportive of the develop- 
ment. 


HIGHLIGHTS 


Finished projects include the 
Bukit Golf course, the international 


school, major infrastructures covering 
350 ha, 400 houses (600 more are now 
under construction). Over 2000 total 
housing units will be built at 


CitraRaya Surabaya. 

The heart of the development is a 
vast 100 ha recreational park. This 
exciting new development will include 
a theme park, a water park, large 


parks, garden, an art market, and 
carefully selected commercial support 
facilities. This centrally located park 
will be where families can choose from 
many different fun activities in safety 


Aresidential area nearing 
completion. 


i 
oii 


property products in Indonesia. _ 
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and convenience, only a moment’s 
walk from their door. 


CitraLand Town Center 


This is the beautifully crafted 
shophouse development in the Bukit 
Golf area. Its serves as a commercial 
facility for the residents of Interna- 


A modern Shophouse facility at 


Bukit Town Center in Citra » 
Raya Surabaya. 


tional Village, Bukit Golf Estates, 
Surabaya International School, and 
CitraRaya Golf and Country Club. It 
will contain a home center, food center 
and supermarket. 


Citraland Golf &Keluarga 
(Country Club) 


The development of all 18 holes of 
the first golf course has been com- 
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pleted. This facility is built on 180 
ha and will be a venue for interna- 
The Country 
Club has already been completed with 


tional competitions. 


facilities, such as the restaurant and 
multi-purpose hall. A driving range, 
tennis courts, swimming pool, sauna, 
and many other recreational and fit- 
ness oriented facilities will make the 
country club a popular attraction. 
Managed by internationally experi- 
enced professionals, this facility 1s a 


i" * 


main selling point of CitraRaya 
Surabaya. 

A Semi-international school is 
planned to improve on the interna- 
tional school model. Teacher quality, 
curriculum, the students them- 
selves, and the interaction with par- 
ents is planned to be of the highest 
quality. 

The Surabaya International 
School, now open to 400 students, is a 
primary-to-senior high school facility 
with an international faculty of profes- 
sionals. With science labs, computer 
rooms, a photo lab, a vast, well stocked 
library and a theater, foreign and In- 
donesian students enjoy the latest 
high-tech support facilities. And, 
thanks to the caring attitude of teach- 
ers and staff, an atmosphere of learn- 
ing superior to that of many western 
schools exists there. 

Although it is providing quality 
education now, the management and 
staff is preparing for the further ex- 
pansion of the Surabaya International 
School to accommodate the growth of 
CitraRaya Surabaya. Under construc- 


The Club house, witha partial view 
of the golf course and driving 


range. Inthe backgroundisa 
commercial area under develop- 
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tion is the Olympic swimming pool, 
huge gymnasium, and a host of sports 
and recreational facilities. 


Low cost housing, built in line 


with the government’s attempt to pro- 
mote harmony and socially responsible 
community, is located in the northern 
area of the development. The develop- 
ers of CitraRaya Surabaya have built 
378 low cost houses already, and have 
immediate plans to build 1000. These 
units will be located north of the park. 


MTHEMES — 
Bukit Golf is an exclusive resi- 
dential estate in CitraRaya Surabaya 


developed to provide all needs for the 
truly discriminating. Surrounded by 


an 18 hole golf course, Bukit Golf pro- 


vides comfort, security and privacy for 
residents. 


T O 


All 18 holes of this golf course are 
already finished. Homes on its luxury 
residential lots can be built according 
to each owner’s individual desires. 
The elite of Surabaya will live in this 
area. 

The International Villageis a 
60 ha residential area. A wholesome 
community with an international fla- 
vor, International Village is the home 
of the now open Surabaya Inter- 
national School - the heart of this 


area. It will consists of 450 units of 


A model home in the exclusive 
Bukit Golf area. This 


mediterranean-style housing is 
built withoutfences, creating an 
open, natural appearence. 


housing, and eventually be the home 
of over 1,000 people. Its modern ar- 
chitecture and international taste ca- 
ters to the expatriate community that 
resides near the Surabaya Interna- 


tional School. 
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Mansion Parkis the exclusive 
enclave that will cater to the elite. 
This area, located near one of the golf 
courses, will have its own pool, club 
house and complete faculties, and 
has easy access to 
the international 
school and nearby 
shop houses. 90 
units have al- 
ready been fi- 
nished and 67 
have been sold. 
90% of the buyers 
are from Sura- 
baya, 6% from the 
surrounding ar- 
eas, and 4% from 
throughout Indo- 
nesia. | 

The Bukit | 
Bali residential 
area consists of 50 
located 
adjacent to the 


houses, 


golf course, and 
has houses deve- 
loped with fea- 
tures in the Ba- 
linese style. 

Puri Widya 
Kenecana is an ex- 
clusive area which 

combines residen- 
tial and world class educational facili- 
ties. The homes are built according to 
grand architectural designs with the 


highest quality materials and careful 


spacing. 

This area contains the Surabaya 
International School and Semi-Inter- 
national School. These leading educa- 
tional facilities have international 


level facilities like library, science 
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labs, photography lab, theater, huge 
gymnasium, and Olympic swimming 
pool, 

Taman Nuansa Widya is the sci- 
ence center. Located in Puri Widya 
Kencana, it contains a green house, 
| aquarium, and other science oriented 
facilities. Here it is easy to educate 
| children by allowing them to satisfy 
their curiosity about the world 
through the use of science. Such sci- 
ence facilities are extremely important 
to Indonesia’s future. 

Taman Gapura (Gateway 
Place) is to be a combination of resi- 
dential and commercial development 
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near the main gate of CitraRaya 
Surabaya. In the strategic location of | 
| this development all necessities will | 
| be nearby. 250 houses and 41 exclu- 


sive land plots will be located here. 


_ 100 shophouse units of beautiful de- | 
| sign will be here as well, to provide a | 
_ place for both work and business ina | 
_ comfortable, green, and exceptionally | 
- convenient environment. 


Taman Puspa Raya, located in 


_ the middle of a one hectare tropical 


flower garden, is an area where resi- 
dents can have the lifestyle of their 
choice. Many types and styles of hous- 


ing, from Colonial to Mediterranean, — 
are available. Residents can freely de- _ 
velop according to their desire. The | 


tropical landscaping will give families 
an enjoyable environment to live and 
grow in, and gives the area a value- 
added feature. 


Alam Hijau is a residential area © 


which emphasizes nature, with tropi- 


cal trees and natural foliage. It is next 


to Taman Puspa Raya; the “million | 
_ flower” area. The 30 ha site contains 
350 houses of many types and sizes. It | 

is a settlement with houses which can _ 
be expanded later. In this green, natu- . 


ral environment, thousands of trees 


_ will freshen the area. Nearby are | 


automall and shophouse facilities to 


provide for the needs of residents. De- | 
veloped in a strategic area between | 


two main roads, and covered with big | 


trees, it will be a fresh, clean and 


peaceful area. 


INFRASTRUCTURE 


The primary task necessary for 
the 
Surabaya was to generate water suffi- 


development of CitraRaya 


Satellite dish at Citra Raya Surabaya. 
21 channels will be available through 
cable to residents. 
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cient to support the needs of this new | tude of smaller roads have been de- 
community. Ciputra development | signed in the master plan to provide 
took on the challenge by building a ten | easy access for all residents. 


km waterline. There will be a water CITRARAYA 


treatment plant for the whole area. KOTA MANDIRI 


CitraRaya Surabaya will have its 
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own electrical transformer, and all 
electrical cabling will be located below 
ground. 

Already there are more than 200 


telephone lines located on this still 


new project, and more coming at the | 
end of this year. As far as TV enter- 
tainment goes, the development has | 
large parabola with cabling to each 
house, so each resident gets the ben- 


efit of parabola without having to in- 
stall one. 

CitraRaya Surabaya is located 
close to the western boundary of the 


city of Surabaya. Plans are to have a 


radial (east-west) route to the city. 
Roads in the city will be 45m wide and 
construction is ongoing. The 
Outer Ring road (now under con- 
struction) for Surabaya passes 


through CitraRaya Surabaya, and (Above) Water treatment plant. AAR “AIT 
will provide easy access to the Clean, hygienic water will be avail- ™SMANAGEMENT 
able in every homeat CitraRaya 


city itself are intersecting five km Surabaya. (Below) Infrastructure for Trust. Value. Dependability. 


roads which will have ribbon com- this project, such as roads, are These are the attributes you think of 
already at an advanced state, and all 


cables are located underground. 


city. The two main arteries of the 


mercial development. A multi- when you hear the name Ciputra. The 


international reputation of Ciputra 


brings unmatched name recognition 
value to any project bearing his name. 
He is former President of FIABCI, the 
International Real Estate Federation. 
“Ciputra is a brand name,” ex- 


plained Pentasena Arthasentosa’s 
ee analyst Sri Widodo. 

heii Ciputra’s success in the Indone- 
sian property business has been un- 
matched. He changed 140 ha of 
swamp land of Ancol in north Jakarta 


into an internationally acclaimed rec- 
reational area of gardens, a theme 


a3 


Sater ng cau - SS park, hotels, an Oceanarium and 


Lata 


more. He has branched out success- 
fully into all areas of Indonesia’s real 
estate business : housing settlements, 
shopping centers, office space, apart- 


ments, hotels, recreational areas, golf 


INDONESIA PROPERTY REPORT 3rd QUARTER 1995 67 


TRA 


CITRARAYA 


KOTA MANDIRI 


courses, and highways. 

The ability to conceive of vision- 
ary concepts and implement them 
through a clearly defined action plan 
has been the trademark of Ciputra De- 
velopment projects. With CitraRaya 
Surabaya, Ciputra has a truly master- 
ful concept for a self-contained city - a 
multi-faceted design which will be the 
standard for living in Surabaya in the 
future. 


m PT CIPUTRA 
DEVELOPMENT 


PT. Ciputra Development, the 
company which is building CitraRaya 
Surabaya, is a giant in residential 
property development, and one of the 
most successful property companies in 
the country. It became a publicly 
listed company on the Jakarta Stock 
Exchange in March 1994. PT. CD is 
one of the largest market capitaliza- 
tion companies listed on the JSX. 
Since the listing date of March 21, 
1994, the stocks have been actively 
traded, making the stock one of the 
most liquid on the market. 

The revenue contributions from 
36.72% 
CitraRaya Surabaya is the largest as- 


CitraRaya Surabaya is 


set of Ciputra Development. 

The majority of sales of houses 
are financed by five-to-ten year mort- 
gages, offered at about 18.75-20.5% in- 
terest. Buyers usually are required to 
make a down payment of 20%-30% of 
the sale price, with the remainder of 
the housing financed through the 
mortgage. The bank pays off the debt 
within one month of the booking: 

The Land Bank of Ciputra Devel- 
opment: 
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mg Perumahan million 


Citra sqm 


m CitraRaya 6.6 million 
Surabaya sqm 

m CitraRaya 5.2 million 
Tangerang sqm 

m CitraLand Mall & 
Hotel Jakarta 41,365 sqm 

m CitraLand Mall & 
Hotel Semarang 20,667 sqm 

m@ Citra Triangle : 114,212 sqm 


According to PT. First Pacific 
Davis Indonesia, the total market 
value of the land bank and investment 


properties of Ciputra Development 1s . 


Rp 3,449.4 billion (US$ 1.5679 bil- 
lion). 


Here are the market value per- 
centages of each project: 


@ Perumahan Citra 14.0 % 
mw CitraRaya Surabaya ; 34.2 % 
m CitraRaya Tangerang : 16.6 % 
m CitraLand Mall & 

Hotel Jakarta 12.4 % 


mg CitraLand Mall & 
Hotel Semarang 
m Citra Golden Triangle 


CONCLUSION 


The exciting urban growth and 


variety of Surabaya, with less traffic 
problems than Jakarta, make it an at- 
tractive prospect for first and second 
home buyers. CitraRaya Surabaya’s 
superb design and excellent location 
make it the first choice for these 
potential buyers. In addition, the in- 
ternational reputation of the devel- 
oper, PT Ciputra Development, pro- 
vides a measure of security and de- 
pendability unmatched in the real es- 
tate world. 

In the growing world of property 
development in the Surabaya area, 
CitraRaya Surabaya stands out for 
more home buyers, because of trust in 
the developer, and because of its var- 
ied themes, which accommodate a 
wider range of better lifestyles. 
CitraRaya Surabaya is the most pres- 
tigious living settlement in East Java. 


Masterplan of CitraRaya 
Surabaya. A magnificent 
opportunity for the people of 
Surabaya. 
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A clean, green and beautiful envi- 
ronment has a direct impact on 
people’s health. This fact has moti- 
vated people to try to achieve harmony 
between their living areas and the sur- 
rounding environment. 

In response to this new concern 
for a healthier, better lifestyle, Kota 
Legenda (Legend City) has been built. 
Only 17 kilometers east of Jakarta, lo- 
cated adjacent to the Jakarta- 
Cikampek toll road, Kota Legenda is 
already a world-famous, award win- 


ning new town project which sets an 


The marketing office at Kota 
Legenda is proofof the green, 
natural design of the development. 


unmatched standard for environmen- 
tal awareness and concern. 

The name of the city itself makes 
it easy for people to grasp the aim of 
Kota Legenda. What lies behind the 
name is the commitment of developer 
PT Putra Alvita Pratama. The com- 
pany has set itself the task of creating 
a 2,000 ha new town which maintains 
and even repairs the green areas of the 
region, repairs damage to the ecosys- 


tem, and minimizes pollution. In 


short, it is the environment city. 

This inspiration has come from 
PT Putra Alvita Pratama, a con- 
sortium of professional real estate de- 
velopers in Indonesia. Included in the 
consortium are Deddy Kusuma from 
the Nawa Panduta (Napan) Group, 
Mohamad S. Hidayat from the 
Puteraco Indah Group, Li Gan Yong 
from Bangun Tjipta Pratama, Herman 
Sudarsono from Duta Putra Mahkota, 
Bing Aryanto from Kalbe Land, 
Hendro 8S. Gondokusumo from the 
Dharmala Group, and _ Pingkie 
Pangestu from the Pangestu Family. 

Their professionalism can be seen 
through the success stories of their 
businesses. The Napan Group, for in- 
stance, has long since developed a 
property division under the command 
of Deddy Kusuma. The Group’s prop- 
erty arm has reached into many areas 
of the property business, including 
middle-class housing complexes, 
apartments, hotels and shopping cen- 
ters. Among them are Park Royal 
Apartment I, II and III; Jakarta Golf 
Village apartment; Sheraton Hotel in 
Legian (Bali), Cikupa satellite city in 
West Java, the luxurious residential 
area Ijen Park View Malang (Kast 
Java), and Pasar Pagi shopping center 
in Mangga Dua (Jakar- 
ta). 
the 
Putreco Indah Group has 


Meanwhile, 


developed a number of 
housing projects. It pio- 
neered the development of real estate 
in Bandung, West Java. Among its 
projects are Buah Batu Baru, Puteraco 
Gading Regency, Bandung Indah 
Plaza, Puteraco Ujung Berung Indah, 
Parahyangan Asri, Sukamulia and 
Sumber Sari. The Group, chaired by 
Mohamad 8. Hidayat, has also deve 
loped a new resort measuring 850 
hectares on the island of Nias. 

The Bangun Tjipta Pratama 
Group, chaired by Li Can Yong, has 


ee 
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Pantai Mutiara, Taman 


Pegangsaaan Indah, 
Taman harapan Indah, 
Taman Permata Indah I 
and II. Projects in 
Surabaya include Ngoro 
Industrial Estate, Grand 
Bromo Hotel, Grande 


harapan Estate, Pantai 
Timur Estate, Hotel 
Novotel, Grand Resi- 
dence, and Grande 


Trawas Estate. 

Kalbe Land is the 
subsidiary of the phar- 
maceutical company 
Kalbe Farma. Chaired by 
Bing Aryanto, Kalbe 
Land has made great pro- 


Pc eionsoets 
a Sie eee 
one i 


developed a number of prop- 
erty projects including 
Pratama Hills, The Regency 
Kemang Pratama, Kemang 
Pratama, Jakarta Design 
Center and Semanggi 


Tower. 
The Duta Putra Group, 
chaired by Herman 


Sudarsono, entered the 
property business by devel- 
oping low-cost housing com- 
pounds. So far, the group || \ i ae * , “ a 
has established 18 residen- ee ' 2 : a. 4 w ap ae 7 hw ee Se a 
tial areas with 35,000 ons | a | eget ate 
houses. The projects are lo- 
cated in Tangerang and 
Bekasi. In Tangerang, 
projects include Duta Gar- 
den, Taman Cibodas and 
Villa Taman Cibodas, while | “ts a ge & Zt “Se 
in Bekasi they include | are i a 4 : ‘ew Bie’ ¢ a. 4 - 4 ‘\ _ 

Taman Kartini, Pondok | el ‘ (Upper Left) Cutandfiliatthe 


| Kota Legenda site. (Lower 
Garden. change. Its projects are located in right) The executives of PT 


~The Dharmala Group, chaired by | Jakarta and Surabaya. In Jakarta, Putra Alvita Pratama with the 
Hendro Gondokusumo, has success- | projects include Wisma Dharmala, _Masterplan of Kota Legenda. 


fully entered the Jakarta stock ex- | Taman Semanan housing complex, 


Ungu Permai and Spring 
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gress. Among its projects are 
Kebayoran Regency, Time Square and 
Cassablanca Apartment. 

Meanwhile, the Pangestu Family, 
represented by Pingki and Mari Elka 
Pangestu through PT Pangestu 
Investa, has shown professionalism in 
architecture, and has extensive expe- 
rience of developing a number of large 
projects in Indonesia and foreign coun- 
tries. 

The commitment shown by this 
new breed of enlightened developers to 
create an environmentally friendly 
city has shown that developers of large 
projects can focus on,environmental- 
ism and create a new city in harmony 
with nature. Surely, their commit- 
ment is based on strong idealism. 
They are aware that establishing 
mega cities is not easy work. Their 
projects require not only large re- 
sources, but also huge funds and busi- 
ness partners with similar vision. 

This has, in fact, been taken into 
account since the beginning. In order 
to provide necessary facilities, no less 
than Rp 2.2 trillion (US$1 billion) has 


been allocated by these developers. PT 


Putra Alvita Pratama has allocated 
Rp 480 billion for the first phase of the 
Kota Legenda (Legend City) project. 

Kota Legenda (Legend City) is a 
city with beautiful environment, well- 
arranged green spaces, clean air; a city 
which ensures healthy interaction 
among its dwellers - a dream of people 
in modern times. If such a city is the 
obsession of many, such need, however 
great it is, must be met. Kota Legenda 
(Legend City) is the answer to such 
need. | 

The concept of Kota Legenda is 


epitomized in its motto: “Save the | 


earth for the Future”. Kota Legenda 
presents an environment which con- 
sciously preserves the earth for the 


continuation of life. 


In order to support the concept, © 


Kota Legenda has-been developed 
such that it provides vast open space. 
On the whole, the city’s spatial plan- 
ning has been made according to the 
ratio of 60 percent buildings to 40 per- 
cent open space. But, in its develop- 
ment, according to Agust Rudyanto, 
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the head of the planning division of PT 
Putra Alvita Pratama, space for build- 
ings will be less than 60 percent be- 


cause 50 percent of the space for 


houses will be for yards. 

To anticipate possible environ- 
mental concerns, Kota Legenda (Leg- | 
end City) will have waste water treat- 
ment plants which will process waste 
water from area houses. Household 
waste water has always posed serious 
problems for people living in housing 
complexes. So far, very few developers 
have anticipated the negative impact 
of household waste water. If the prob- 
lem is not solved, the ground water in 
resettlement areas will be contami- 
nated before long. Fortunately, Kota 
Legenda anticipated and solved the 
problem of possible con- 
tamination of area ground 
water before it began. 

Aside from waste wa- 
ter, household garbage has 
also posed problems for 
Kota 
Legenda has also antici- 


residential areas. 


pated this. Garbage will be 
processed through a mod- 
ern recycling system. This 
way, the garbage will be 
turned into compost ferti- 
lizer and other useful, reus- 
able materials. 

That’s not all. All of- 
fice buildings, hotels, shop- 
ping centers and other busi- 


Basic infrastructure, like 


roads, are nearing completion. 
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ness centers in Kota Legenda will be 
built in garden areas or near lakes. 
This nearness to nature will charac- 
terize Kota Legenda. 

In addition, to enhance the at- 
tractiveness of the city, a natural lake 
will be made on a site called by locals 
“Situ Cibereum”. Aside from catching 
water, this 80 ha lake will also help 
cool the area. This lake will also be de- 
veloped into a recreational center. 
Kota Legenda will also have a 45 holes 
of golf, including with 18 holes for 
championship tournaments, and a 9- 
hole course for executive golfers. 


ENTS 


In accordance with its environ- 
mental responsibilities, the devel- 
opment of Kota Legenda (Legend City) 
also recognizes its social responsibili- 
ties by following the 1:3:6 pattern of 
upper, middle, and low income hous- 
ing, so that the city is enjoyable to all 
levels of society. A total of 45,000 
houses will be built in Kota Legenda, 
including 1,500 large units, 13,500 
middle-size ones, and 27,000 small- 
scale according to BTN standards. 

In order to ensure harmonious in- 


teraction among residents, Kota 


T O 


Legenda will be divided into a number 
of villages, each having a community 
center. Each village has between 2 and 


3 neighborhoods, and each neighbor- 
hood has between 3 and 4 precincts, 
which cover about 300 houses. The 


center will have a radius of no more 
than 400 meters, which can be reached 
from each of the 300 houses in no more 
than 10 minutes on foot. 

The interaction among the resi- 
dents will also be facilitated by the 
sidewalks and integrated roads. They 

can interact with each other while 
strolling along the sidewalks through- 
out the clean neighborhoods. This will 


also motivate joggers. Moreover, in or- 
der to create a healthy environment, 
many rare trees will be planted along 
the roads. As a start, the trees 
planted will be those which grow fast 
and are productive. 

The re-greening project will no 
doubt attract birds, butterflies, and 


other wildlife, enlivening the interac- 


— - = = ee 
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One of KotaLegenda’s model 


homes. Homes ofall price 
ranges willbe available. 
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tion between people and their environ- 
ment. In addition, this will make 
young people have better knowledge 
about environmental preservation - 
“learning by being”. ‘ 

In order to preserve the legends 
strongly held by various communities 
in Indonesia, a number of roads in 
Kota Legenda are named after legend- 
ary and mythological figures, includ- 
ing those found in Javanese puppet 
stories - such as Pandawa Utama 
Raya for area main ring roads, and 
Bima for inner roads. 

Considering the great variety in 
the demand for housing - due to social 
and cultural differences - PT Putra 
Alvita Pratama is building several 
types of houses. There are currently 18 
types provided by the company, repre- 
senting the two main streams of archi- 
tectural styles: Colonial American: and 
Mediterranean - with tropical touches. 

Therefore, the designs of houses 
in Kota Legenda vary by shape, inte- 


ena Til 
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rior design, color, and features. Con- 
sumers are allowed to select the de- 
signs for their houses according to 
their own tastes. But the bottom line 
is that the house designs at Kota 
Legenda are inspired by peoples’ de- 
sire to get close to nature. This is re- 
flected by the “green” design of the 
houses. The rooms are made such 
that they receive adequate light, and 
have adequate air ventilation. This 
makes consumers less dependent on 
electricity and air-conditioning equip- 
ment. 


lm DEVELOPMENT 
ACTIVITIES 


The Kota Legenda project is ex- 
pected for completion in a period of be- 
tween 15 and 20 years. Its appearance 
as a major new urban area is expected 
to become apparent at around the 10th 
year of the project’s development. At 
this stage, the construction of very- 
simple houses (RSS), and various 
types of middle-scale houses is nearing 
completion. By March 1995, almost all 
houses of those two categories were 
sold out. 

In keeping with its commitment 
PT Putra Alvita 
Pratama has, under construction, 


to consumers, 


various facilities, such as the main 
roads and inner roads, clean water 
pipelines, waste treatment plants, and 
electric systems. The nearby Kali 
Jambe river has also been enlarged. A 
marketing, office has also been set up 
in the Kota Legenda project area. The 
marketing building is coupled with 
model houses of the Pisa type (60/126) 
which have a Mediterranean style, 
‘and the Harvard type (78/126) with a 
Colonial American style. 

In November, 1995, 600 houses of 
the low cost category will be trans- 
ferred to their owners. Meanwhile, 


rte 
Bist 


300 middle-scale houses will be trans- 
ferred to their owners in May of next 
year. The plan is that the construction 
of the first 1,500 houses of various 
types will have been completed before 
the end of 1996. 

According to Deddy Kusuma, the 
managing director of PT Putra Alvita 
Pratama, most people who buy houses 
in Kota Legenda are end-users. They 
will occupy their houses soon after the 
construction of the buildings is com- 
pleted. This will immediately brighten 
up life at Kota Legenda. 

The construction of houses pres- 
ently going on in Kota Legenda is part 
of a 120 hectare-project - the first 


phase of the city project. Also under 


construction on those 120 hectares of 
land are a number of commercial fa- 


Housing at KotaLegendais 
designed to be open to breezes 
and close to nature. 


cilities and club houses. With these fa- 
cilities, the first dwellers of Kota 
Legenda will be able to enjoy a com- 
fortable life immediately. 

Herman Sudarsono, a director of 
PT Putra Alvita Pratama, guarantees 
that the development of Kota Legenda 


will proceed according to plan. This is 


mainly because all administrative pro- 
cedures have been followed. More im- 
portantly, the land already cleared has 
reached 1,300 ha, meaning 65 percent 


of all legal documents stipulating the 
ownership of the whole area of Kota 
Legenda have already been obtained 
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KOTA BERWAWASAN LINGKUNGAN 


by the developer. 


AWARD FOR 
EXCELLENT 
CONCEPT 


The development and growth of 
the country’s real estate industry has 
become part of the world’s growth. 
This is the consequence of the ever-in- 
creasing openness of Indonesia to the 
outside world, and a logical conse- 
quence of global development. 


Kota Legenda, which 
has already become a ma- 
jor part of Indonesia’s real 
estate industry, has ben- 
efited from global develop- 
ment. This was reflected by 
Kota Legenda winning the 
Prestigious Gold Nugget 
Grand Prize Award from 
the Pacific Coast Builders 
Conference (PCBC), head- 
quartered in San Fran- 
cisco, U.S. The Award was 
received on June 23, 1995. 

Kota Legenda (Legend 
City) was given the Grand 
Prize Award for having 
been successful in securing 
first place in the “Best 
Community/Town Plan” of 
the over-100 acre-category. 
Kota Legenda was one 
among five finalists, each 
of which received the Merit Award. 
The other four were The Ahmanson 


Peete #2 
PACIFIC COAST BL COMPERENCE 


NLCOAST AR: 


PMENT DESIGN GROUP. INC 
TAMA 


Kota Legenda has won the 
coveted Gold Nugget Award 


Ranch (Ventura, California, 
U.S.), Kota Indrapura (Kuantan, 
Malaysia), Shae-Zee Island 
(Taipei), and Morgan Hill Ranch 
(California). After competing 
with the other four cities, the 
Jury decided that Kota Legenda 
was the winner. 

The competitive edge of 
Kota Legenda was, according to 
the Jury chaired by Peter M. 
Mayer, the city’s adoption of a 
very comprehensive concept 
which integrates the environ- 
mental preservation aspect into 
the aspects of design, infrastruc- 
ture, economic advantage, and 
the matching of the various dis- 


Directors of PT PAP with the Gold Nugget 

Award. (From Left) Managing Director 
Deddy Kusuma, President Director Moh. S. 
Hidayat, Commisioner Cosmas Batubara 
and Director Herman Sudarsono. 
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ciplines of science - which provide 
added value for the life style of Kota 
Legenda residents. The Kota Legenda 
concept also showed a great attention 
to the management of its large-scale 
resettlement area. 

PCBC is the most outstanding in- 
stitution of master planners, archi- 
tects and builders in the Pacific Rim. 
The body organizes an annual selec- 
tion of superior products of the prop- 
erty sector in various categories. Aside 
from the United States, the projects 
selected are from various parts of the 
world such as Australia, Malaysia, 
Taiwan, Mexico, Thailand, Canada, 
Japan and Indonesia. 

When receiving the Grand 
Award, Mohammad S. Hidayat, Presi- 
dent Director of PT Putra Alvita 
Pratama, and the company’s Manag- 


ing Director, Deddy Kusuma, said 
that the award was recognition from 
the international community of their 
company’s new city concept, which 
maintains an environmental vision far 
In the future 


globalization era, concern for the envi- 


into the future. 


ronment will be an indispensable need 
which must not be neglected by each 


country’s developers. Hopefully, this 
will encourage other developers to pre- 
serve the environment in their 


projects. 


Professionalism serves as the ba- 
sis for the management of PT Alvita 
Pratama, which is developing Kota 
Legenda. In an attempt to achieve 
professionalism, solid cooperation and 
creativity are required from those who 
implement such a project. This clearly 
demands high quality management 
skills and cooperation between all par- 
ties. 


Micali cS eee. Fe. 


Executives of PT PAP with 
the Minister of Public 
Housing Akbar Tandjung. 


The PT Putra Alvita Pratama 
consortium has developed a supremely 
professional management team. This 
is shown by the people serving as 
members of the company’s board of 
commissioners and board of directors, 
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and their staff members. The Board of 
Commissioners include Drs Cosmas 
Batubara, former Minister of Housing 
Affairs and former Minister of Man- 
power, Prayogo Mirhad, currently 
President Director of BDI Bank and 
formerly President Director of BTN 
and President Director of Bank Papan 
Sejahtera, Hendro S. Gondokusumo, 
Director of PT Dharmala Intiland, F. 
Bing Aryanto, President Director of 
Kalbe Land, and Ir. Suharsojo. 

The 
Batubara on the Board of Commis- 


inclusion of Cosmas 
sioners has inspired PT Putra Alvita 
Pratama’s management. Moreover, 
while serving as the Minister of Hous- 
ing Affairs, Cosmas encouraged pri- 
vate developers to establish large- 
scale residential areas. 

Mohammad S. Hidyat is the 
company’s President Director. Serving 
as Vice-President Director is Deddy 
Kusuma, who is also Managing Direc- 
tor. Members of the board of directors 
include Ir Herman Sudarsono, Ir 
Agustinus Prasetyo, Ir Lie Gan Yong, 
Ir Pingki Elka Pangestu and Laurent 
Aliandoe SH. 


Kota Legenda (Legend City) is a 
new, exciting development with the 
most forward thinking, enlightened, 
environmentally sensitive plan. Its 
excellence in design is shown by its 
winning of international awards. It 
will set the standard for large-scale 
developments throughout the next 


century. 
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Tanjung Bunga 


An Investment Opportunity in Paradise 


Join local and over- 
seas investors’ in 
building the Tanjung 


Bunga Urban Devel- 
opment Project in 
South Sulawesi. | 


Investors are now being given 
the opportunity to join a powerful 
consortium of government and pri- 
vate groups investing in the 1000 


TANJUNG BUNGA 
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at Tanjung Bunga in South Sulawe- 
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The Tanjung Bunga urban de- 
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velopment project will make South 
Sulawesi the Center of Development 
in Eastern Indonesia and will be a 
major contributor to Indonesia’s 
overall economic advancement. Pro- 
jected returns on investment are ex- 
cellent. 

Tanjung Bunga is strategically 
located three kilometers from the 
heart of Ujung Pandang (formerly 
called Makassar), the capital of the 
province of South Sulawesi, an area 
ripe for investment. Its beautiful 
beachfront location complements 
both the urban development project 
and tourism. 

Rich in culture and tourist de- 
lights, Ujung Pandang is the gate- 
way to Eastern Indonesia. It is easi- 
ly reached from Singapore by air or 
sea, and has first-rate air and port 
facilities. 

Tanjung Bunga will eventually 
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become an entire city in itself. 

The Governor of South Sulawesi 
Province, ZB Palaguna, announced 
the commencement of this ambi- 
tious project. He succeeded in at- 
tracting the interest of James Riady, 
the son of Mochtar Riady, the owner 
of Lippo Group. 

Lippo Group now leads the PT 
Gowa Makassar Tourism Develop- 
ment Corporation (GMTDC), which 
is undertaking the Tanjung Bunga 
project. 

This consortium has been fully 
supported by the Ujung Pandang 
Municipality Authorities, Gowa Lo- 
cal Government and the South Su- 
lawesi Development project. Their 
support enhances the prospects of 
such a spectacular urban develop- 


| 
| 
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The Masterplan of 
Tanjung Bunga 


ment. 
This 
through partnerships. 


project will be built 


“It is not possible for us to bear 
all the cost. We will have to invite 
other business circles to participate 
in the development of Tanjung Bun- 
ga,” James Riady has said. 

Entrepreneur Tanri Abeng - one 
of the most successful executives in 
Indonesia and Head of the Indone- 
sian Tourism Promotion Board 
(BPPI), has confidence that the 
project will succeed in establishing a 
business and tourism center in 
Ujung Pandang. 

NV Haji Kalla, through his sub- 
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sidiary company Bukaka, a new 
partner of Singapore Telecoms, 
one of the largest and most re- 
spected companies in South Su- 
lawesi, is also certain that this 
mega project will erase any mis- 
perceptions that Eastern Indone- 
sia is being left behind in national 
development. He eagerly wel- 
comes new investors to participate 
in this exciting project. 

The initial stage will include 
a 250 ha housing complex, a cen- 
tral business district, and tourist 
attractions, and is scheduled to be 
completed in 1996. 

The second stage of develop- 
ment will be directed towards of- 
fice buildings, residential devel- 
opment, hotels, a fully equipped 
convention center, a cultural cen- 
ter and other infrastructural facil- 
ities. 

According to James Riady, 
Ujung Pandang should in the fu- 
ture be a venue for various inter- 
national conferences. 

In addition, quality shopping 
centers are envisioned for Tanjung 
Bunga, to support shopping needs 
of tourists, locals, and visiting 
business people. A shopping mall 


T O 


of some 100,000 sqm - the largest in 
Eastern Indonesia - is planned for the 
second stage of development. 
“Retailers e.g. Matahari, Hero, 
and others have been invited to enter 
and do business. They have enthusi- 
astically welcomed this idea. Even 
Hari Darmawan himself (Chairman 
of Matahari Group), who happens to 


come from Ujung Pandang, has de- 
cided to invest in this venture,” 
James Riady said. 


— SINGAPORE 
PARTNERS 


James Riady of Lippo Group 
has been working hard to invite 
local investors into this project. 
In addition, at the Indonesia - 
Singapore Exhibition last Sep- 
tember, he introduced Tanjung 


James Riady. “Be a part of us and 
make a synergy to build the future 


business center and resort; 


nn as aa fiat a |e 
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Artist’s conception of the busi- 
ness district of Tanjung Bunga. 
The new commercial and tourism 
center of East Indonesia 


Bunga to prospective overseas in- 
vestors. 

Also, under the Indonesia-Sin- 
gapore Tourism Cooperation Agree- 
ment signed in Sept. 1995, Indone- 
sia and Singapore agreed to estab- 
lish large scale cooperation in the 
tourism sector. Five major destina- 
tions in Indonesia, including Ujung 
Pandang, will get a boost in tourism 
from Singapore. It is expected that 
Tanjung Bunga will develop into the 
main tourism-commercial center of 
Eastern Indonesia. 

PT GMTDC welcomes 
potential investors to join 
this mega project. 


Tanjung Bunga, South Sulawesi.” 
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eventual total area of over two million 
sq ft. Phase 1, completed in November 
95, will cover 1.3 million square feet. 
There is parking at Supermal for 7,000 
cars, the largest such fa- 
cility in Indonesia. Super- 
mal is over 90% leased. 
More than 250 tenants 
will do business there. 
Supermal will be one 
of the finest shopping cen- 
ters in the world, with a 
vast array of stores and 
boutiques specializing in 
internationally-famous 
fasionwear, accessories, 
cosmetics, furnishings, 
resturants and services. 


MataHari, the largest 
and fastest growing retail 
chain in Indonesia, will open 
its biggest outlet at Supermal. 
Occupying 18,000 sqm, Mega 
M will be a superstore, similar 
to a European hypermarket, 
offering a huge variety of prod- 
ucts to customers conveniently 
and with style. With over 
30,00 items, every customer 
should find what he is looking 
for, all at reasonable prices. 

Walmart, the giant retail 
chain from the United States, 
will come to Supermal. JC 


Penny, a famous department store 
from the US, is already operating 


LIPPO 
ARAWACI 


there. 

Kerry Leisure Center, a 40,000 sq 
ft indoor recreational facility, will 
contain a large number of amusement 
rides such as a 360 meter roller- 
coaster, carousel and bumper cars as 
well as many other amusement, carni- 
val and simulator games. Studio 21, a 
seven screen multiplex movie theater 
will be there. The 1,000 seat food 
court will contain a giant 480" screen 
videowall, the biggest in Indonesia. 

Hardware 
stores, a fix- 
ture in the 
United States, 
are new to In- 
donesia. In 
partnership 
with Ace Hard- 
ware of the US, 
Kawan Lama 
will bring a 
modern hard- 
ware store to 
Indonesia at 
Supermal. 
Here shoppers 
can choose from 


over 60,000 
items ranging 
from = every- 


thing for home 
improvements, 
household maintenance and re- 
pair,appliances, paint, tools, and 
more. 

A wide range of other anchor ten- 
ants will open at Supermal: Hero Su- 
per Market, Auto 2000, Batik Keris, 
Next, McDonalds, and an assortment 
of fashion, sporting goods and other 
shops. 


(Above) Imperial Golf at Lippo Karawaci 
is the course with an incredible Indone- 


sian theme. (Below) Residential com- 
plex at Lippo Karawaci. Built with state- 
of-the-art infrastructure. 
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@ Amartapura - 
The Residen- 
tial Palace 


Rising up from Lippo Karawaci 
like some colossal, beautiful monu- 
ment, the 52 and 42 story towers of 
Amartapura will be an Indonesian 
landmark. The design is ultra-modern, 
yet Indonesian in style. It will be the 
world’s largest residential apartment 
building outside the United States. 

This Rp 160 billion milestone in 
Indonesian residential developments 
is the result of a partnership between 
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PT Lippoland and Hyundai ingineer- 
ing and Construction of Korea, which 
has a multi-billion dollar track record 
in construction throughout the world. 

Each apartment is 115 sqm in 
area, with three bedrooms. It has two 
bathrooms, a five sqm balcony and 
servant’s area. Buyers can choose from 
swimming pool, golf course or village 
views. Each exclusive penthouse is 230 
sqm in area, with four bedrooms and a 
10 sqm balcony. Penthouse residents 
will have an unmatched, 180 degree 
panoramic view. 

The breathtaking, panoramic 
views from the apartments have alrea- 
dy attracted investors. Over 250 of the 
units of the first tower have already 
been sold. Sales on the second tower 
have begun. Expatriates from indus- 
trial estates throughout West Java 
have shown considerable interest in 
leasing these units because of their con- 
venient location, 
the wide array of 
supporting facili- 
ties at  Lippo 
Karawaci and com- 
petitive pricing. 

Amartapura 
will feature exclu- 
sive facilities for its 
residents, such as 
tennis courts, 
swimming pool, fit- 
ness center, sauna 
& whirlpool, child- 
ren’s playgrounds 


and _~poolside bar. 
For convenience, a 
mini-market & 
drug store, laundry 
and business center 
with post office will 
be available. Each 
unit will have Cable 
TV, card key access 
and intercom sys- 
In addition, 

gardens, 


tem. 
exotic 


Amartapura - The residential 
Palace. The tallest residential 


tower outside the USA. 
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fountains and the tasteful decor of the 
lobby and interior will provide an atmo- 
sphere of beauty and exclusivity to this 
development. 

Close to Amartapura Towers is the 
twin tower, 264 unit Condominium Golf 
Karawaci. They are completely sold out, 
and their resale value has tripled. The 
first development phase of the 1.4 ha de- 
velopment is finished. These residential 
complexes represented an excellent op- 
portunity in a market that was thought 
to be cautious about such high-rise 
product investment. 


HCommercial 
Center 


Its location along 2.5 km of the 
Jakarta-Merak tollroad presented our 
planners with the opportunity to create 
a Regional Commercial Center (Central 
Business District). 

The 24 ha CBD of Lippo Karawaci 
is designed to be the area’s main eco- 
nomic generator. Buildings already 
built include the impressive 21-story 
Asia Tower office building which has 
been operating since September 1994, | 
providing space for the administrative 
offices of the Lippo Group, Lippo Bank 
and Lippo Village. It enjoys a 100% oc- 
cupancy. A future skyscraper will be 
the Petroleum Center, to be built on 10 
ha of land. 

Matahari Group is now building 
42 storey, 46,000 sqm tower within 
this CBD. Twenty floors of the building 
will house Matahari’s corporate head- 
quarters and the other 22 floors will be 
sold as high-quality apartments. 

Other companies with headquar- 
ter offices in Lippo Village are Anwar 
Sierad Bhd (on 20,000 sqm), and the 
plastic manufacturer Dynaplast. 


BOther Facilities 


Located in the very heart of Lippo 
Karawaci, the Imperial Golf Club of- 
fers a world-class challenge with its 
controversial, unique and dramatic In- 
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donesian design theme. 

The fifth hole, "The Temple", has 
the flag located on a green shaped like 
the Borobudor monument, set in the 
midst of a lake. The 60 ha course also 
provides a vast green zone in the cen- 
ter of Lippo Karawaci, and includes 10 
man-made lakes covering nearly 10% 
of its area. 

The five-star Century Interna- 
tional Hotel is an enticing center for 
businessmen operating throughout 
Western Java. On a 2.6 ha site, this 
200 room hotel provides the finest in 
service. Managed by Century Interna- 
tional Kajima, it has a full range of fa- 
cilities, including fine dining, swim- 
ming pool, bar and exotic cabanas. 

Sekolah Pelita Harapan, an inter- 
national-standard school, has been op- 
erating since mid-1993. Located on 10.8 
ha, it already has an enrollment of 1200 
students with a faculty, 40% of them be- 
ing expatriates, giving a 1:8 teacher to 
student ratio. The school has a large li- 
brary, science and computer labs and in- 
comparable recreational facilities - 50, 
25, and 11m swimming pools, tennis 
and volleyball courts, an equestrian cen- 
tre and 12 indoor air-conditioned bad- 
minton courts. A Center for Fine Arts 
will be built there soon. The school of- 
fers a standard equal to the finest 
schools in the region. 

Lippo Karawaci opened another 
international standard school; the 
Sekolah Dian Harapan, earlier this 


T O 


year. The curriculum at this school is 
more Indonesian in theme. 

The Imperial Country Club, now 
open and serving residents, has facili- 
ties for 5,000 people. A special 
children’s facility, tennis center, 
squash, basketball and badminton is 
available in addition to the gymna- 
sium and sauna. One must see the 
picturesque swimming pool, with its 
palm trees and authenic yet imagina- 
tive Balinese landscape, to believe it. 

International standard health 
care is provided at the Siloam 
Gleneagle Hospital, which is now fully 
operational. This 350 bed, state-of- 
the-art hospital is managed by 
Gleneagles International of Singapore, 
and will unquestionably be the finest 
such facility in Indonesia. 

Other fully operational public fa- 
cilities within Lippo Karawaci include 
neighborhood centers, food courts, 
convenience stores, parks, play- 
grounds and supermarkets. A town 
management office has been developed 
to run the city through a number of de- 
partments, Public Works, Health and 
Hygiene, Protective Services, Public 
Relations and Finance/Accounting. 
This total town management concept 
is new to Indonesia, and perhaps, 
given the unique circumstances, not 
yet to be found elsewhere in the world. 


Binfrastructure 


Lippo 
Karawaci’s in- 
frastructure, 
provided early 
in its develop- 
ment, has al- 
lowed _ resi- 
dents to imme- 
diately move in 
and enjoy a 
high-quality 
lifestyle. 

It is the 


first development with a fully opera- 
tional, town-wide sewage treatment 
plant. Tap water in every residence is 
clean and drinkable. All cables and 
wires are buried. The town is served by 
a six-lane boulevard and smaller access 
roads and cycle lanes, all designed to 
keep traffic-flow at a safe, comfortable 
level - a total "traffic calming" concept. 


@ Marketing 


Lippo Karawaci has been hugely 
successful in sales. In a region which 
had, historically, sales of 170 residen- 
tial housing units each month, Lippo 
Karawaci sold twice this number on 
several occasions in 3-4 hours. Prop- 
erty appreciation has been a spec- 
tacular 50-100% per annum during 
the development’s first two years of 
existence. The region’s population 
growth is 8%, and its regional growth 
product increases 8.1% annually. 

People throughout the Region, as 
well as Jakarta, will flock to Lippo. 
Karawaci to shop at Supermal, to play 
golf on the incredible golf-course, or 
simply to marvel at the landscaped 
beauty of this extrordinary urban cen- 
ter. 

And, it is fondly believed, it will 
be a place to live happily, safely, 
healthily and perhaps, in some style. 
The first building of Sekolah Pelita 
Harapan was built in the first six 
‘months of 1993; from August of that 
year till today, 24 months later, virtu- 
ally all of the town’s infrastructure 
has been built, as well as 1,500 homes. 
and over 200,000 sqm of office, hotel, 
shopping, club, and high-rise build- 
eings have been built; something of a 
miracle. The town will be completed 
in another five to seven years, some- 


Supermal site earlier this year. Now 


: : thing that would take 35 years in the 
the greatest recreational shopping 


west. 


~ center in Indonesia. 
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Lippo Cikarang 
(Lippo City), 
spread over a vast 
5,000 ha of land 
east of Jakarta, is 
the model for 
successful urban 
centers in the 
future. Witha | 
expected popula- 
tion of one million 
people by 2020, it 
is colossal yet 
meticulously 
designed. Lippo 
Cikarang is the 
city of the future 
which meets all 
the needs of its 
residents. 


Designed under the consultation 
of world class master planner Meng 
Ta-Cheang, Lippo Cikarang is the 
largest industrial, commercial, and 
residential center in the east Jakarta 
area. Over 5,000 ha have been allo- 
cated under the master plan, within 
which 1,200 ha have been allocated for 
housing settlements and 830 ha for 
modern industrial estates. Currently, 
300 hectares of housing settlements 
and 800 hectares of industrial estates 
have already been sold or developed. 

When visitors tour the vast area 
of Lippo Cikarang, their first comment 
is about the number and variety of fa- 
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Lippo imerang 


cilities which are already complete. 
From resort recreational parks to the 
22,000 sqm Lippo Cikarang Shopping 
Mall, the four quality schools, the 
four-star 112 room Sahid Lippo Inter- 
national Hotel; hundreds of units of 
houses, condominiums, service-apart- 
ments, 62 shophouses, hospital, food 
courts, fire, police, and bus stations; 
the seven story Global Trade Center 
(where 600 people work), the 12 story 
Pacific Tower office building, the 
Crown Court twin tower condominium 
complex, and many sports facilities, 
Lippo Cikarang already is providing 
all the facilities for the best quality 
lifestyle for residents. 

The infrastructural facilities are 
complete, with water, sewer, electric- 
ity, wide paved roads, landscaping, 


Canton Restaurant at Lippo Cikarang. 


Just one example ofthe many and 


varied facilities available to residents. 


maintenance crews and security avail- 
able for all residents. 

LippoLand, through its industrial 
estate at Lippo Cikarang, provides a 
solid investment opportunity for both 
foreign and domestic investors. Lippo 
Cikarang is the first, best choice for in- 
ternational firms to locate their light 
industry. Rates are competitive, in- 
frastructure is excellent, management 
is first-rate, and employees are pro- 
vided with the finest in housing, re- 
creational, and educational facilities 
in a peaceful, clean environment. 


ne ef 
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The Cleanest, 
Greenest 


Industrial 
Estate 


Perhaps the greatest wonder of 
Lippo Cikarang is its 830 ha industrial 
estate. It will make Lippo Cikarang a 
major economic generator in the re- 
gion. Due to its state-of-the-art, high- 
tech, low-pollution industrial park, 
this new urban center will be a source 
of thousands of jobs, yet will not be pol- 
luting. 

Those who see the industrial 
parks of Lippo Cikarang are amazed at 
how clean and modern it is. This is ac- 
cording to Lippo’s careful planning for 
this area. Only non-polluting, light 
industries are permitted to be devel- 


ss 


oped and to operate in the industri: 
estate. Strict control and monitoring 
of factory plants’ production and 
wastes is exercised. Visitors to the 
area note that it is similar to futuris- 
tic, environmentally friendly indus- 
trial parks found in selected areas of 
post-industrial countries. 

These factories are modern, 
clean, and superbly designed; the lat- 
est examples of design with concern 
for the environment. They have been 
carefully planned to integrate with the 
community to create the best possible 
lifestyle for residents. 


Several estates are available to 
cater to the needs of industry: 


1. East Jakarta Industrial Park 
(320 ha). This area is operated Under 
a joint venture arrangement with 
Sumitomo Corp. of Japan, Bank of To- 
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kyo and Indonesian Chambers of Com- 
merce and Industry. Some of the well- 
known names which have been operat- 
ing here are Sanyo, National, NEC, 
Matsushitaand Omron. 


2. Hyundai Inti Development 
(200 ha). This is a joint venture enter- 
prise with Hyundai of Korea. 


3. Delta Silicon (120 ha). Many 
well-known Indonesian companies 
such as Kalbe Farma, Kimia Farma, 
and Gramedia (Kompas) have estab- 
lished here. A waste water treatment 
plant has been developed inside the 
Delta Silicon Industrial Park at the 
Lippo Cikarang Industrial Estate. 
This treatment plant will process 
more than 5,300 cubic meters of liquid 
waste every day. 


Part of the commercial center of 
Lippo Cikarang. 
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LIPPO 


CIKARANG 


4. Diamond Techno Park. This 
area caters to the needs of highly so- 
phisticated assembly units such as 
computers and other high-tech ma- 
chinery. 


5. Other industrial estates, such 
as Newton Techno Park and Boston 
Techno Park have been developed. 


6. Lippo has constructed flatted 
factories which will be available for 
long-term lease to the export oriented 
industry. Standard factories will soon 
be available as well. 


Batik Village is the center for 
over 40 companies to produce batik for 
export. 

Friendship Tower is an apart- 
ment residence for industry low-in- 
come workers. Located adjacent to the 
industrial estates, this apartment 
complex gives these workers a conve- 
nient place to live. And the industrial 
park provides thousands of needed 
jobs to Indonesians. 

According to Herman Latief, Di- 
rector of PT Lippo Cikarang, the in- 
dustrial estates of this city have expe- 
rienced greater demand throughout 
1995. ‘Lippo Cikarang has success- 
fully accommodated the critical needs 
of the investor.’he said. 

Today’s investors want full infra- 
structure at the site, and nearby loca- 
tions for their employees’ recreational, 
educational housing, and other 
lifestyle needs. Lippo Cikarang has 
the facilities and infrastructure to pro- 
vide these needs at the highest qual- 
ae 

About half of the 500 factories ex- 
pected to be located in the industrial 
zone of Lippo Cikarang are projected 
to have a Foreign Investment Status - 
oriented to exports. These factories 
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could be able to produce goods worth 
a total of US$ 1 billion every year. This 
will have a tremendous effect on the 
economy of the region. 

The Minister of Industries, 
Tungki Ariwibowo, commented that 
“Lippo Cikarang is the proto-type 
project of the Department of Industry, 
due to its great capacity to absorb la- 


The four-star, 112 room Sahid 
Lippo International Hotel, with inter- 
national standards and a full range of 
amenities, is a haven for both busi- 
nessmen and tourists in the region. It 
has a swimming pool, tennis courts, 
health club and jogging track. The cui- 
sine available is European, Japanese, 
Korean and Oriental. There is a luxu- 
rious dining room and a casual coffee 
shop. There is a lobby bar and a tran- 
quil lagoon pool for guests’ enjoyment. 

The full range of facilities are 


Lippo Cikarang Hotel - secretarial ser- 
vice, telex and fax, flight information, 


Tye Rinnai re 


Part of the 300 hectares of housing 
already developed at Lippo 
Cikarang. 


information on local banking and fi- 
nance are located in the business cen- 


ter. 


~ Lippo Cikarang 
Shopping Mall 


A gem among the treasures of 
Lippo Cikarang, Mal Lippo Cikarang 
is a 22,000 sqm modern shopping mall 
with a variety of recreational activities 
and a number of anchor tenants. 
Matahari Dept. Store, Hero Super 
Market, Studio 21, Columbia Elec- 
tronics and other specialty stores are 
now operating there. 


~ Office 


The 7-story Gedung Lippo 
Cikarang (the main office of Lippo 
Cikarang), and the 12-story Pacific 
Tower office building are open and 
fully operational at Lippo Cikarang’s 
CBD. 


-' Schools 


available for businessmen at Sahid | 


Four different schools are now 
operating in Lippo Cikarang, provid- 
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ing the highest quality education. 

Developing high quality religious 
education is the goal of Al-Azhar high 
school with boarding at Lippo 
Cikarang. This Moslem School has a 
variety of facilities such as physics, 
chemistry, biology, and computer labs, 
large library, air-conditioned rooms, 
cafeteria, recreational facilities, and 
extensive areas for praying and study. 

Christian kindergarten, primary, 
secondary and high schools, Sekolah 
Karya Iman has extensive facilities 
such as computer and science labs, air- 
conditioning, and recreational facili- 
ties. 


ae 


Sekolah Pelita Harapan is a 
school with an international standard 
curriculum. From kindergarten 
through grade school, students learn 
in English from native speakers. 

The SMU High School Bethel is a 
Christian high school under the Bethel 
Foundation. Soon it will also open pri- 


mary and secondary grade classes. It 


T O 


has a full range of facilities and a pro- 
fessional staff. 


~ Recreation 


Waterboom, covering on 3.5 ha, 
will be a vast water Theme Park cer- 
tain to entertain the entire family and 
to promote and strengthen Lippo 
Cikarang’s position as a tourist and 
regional recreation center. 

Hom Pim Pa Family Park, cover- 
ing on 10 ha of land, is now open. Fa- 
cilities include green areas, a natural 
lake, boating and fishing, a swimming 


pool, and golf. 


Some other facilities are Town 
Cafe; an open air restaurant and 
family cafe and Circus Food Court, a 
food court offering a whole range of 
Indonesian cuisine. 
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~ Residential 


Lippo Cikarang has already de- 
veloped 3,200 units of houses: City 
Villa (200 units), Bougenville Villa 
(500 units) Dago Villa (150 units) and 
Beverly Village (600 units). In Febru- 
ary, 1995, they added 1,200 units of 
housing called Simpruk, an elegant, 
exclusive housing settlement 
with Mediterranean architec- 
ture. 

Meadow Green is the 
middle to upper housing com- 
plex with 1,125 houses on an 
area of 28 ha. All have been 
delivered to their owners. 

Crown Court Executive 
Condominiums consists of two 
apartment towers of 92 units 
each. Some of these units are 
also being used as fully-ser- 
viced apartments. These ser- 
vice apartments are very 
popular with expatriates 
working in the region. 

With rapid development 
through partnerships with for- 
eign and domestic investors, 
Lippo Cikarang is a growth 
magnet. Its design, infra- 
structures and facilities invite 
participation from investors 
for specific developments. 
“Our commodity is trust and 


Many parks and recreational centers 
make the development a first choice 
for families. 


our strategy is to grow through part- 
nership,” says Dr. Mochtar Riady, 
Chairman of Lippo Group. 
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It seems incredible, 
but now you can 
work in Jakarta 
yet live ma cool, 

clean, natural 
resort environ- 


ment. Bukit Sentul 
(Royal Sentul 
Highlands) is the 
residential resort 


akes this 
dream 
possible. 


that m 


Only a half an hour from Jakarta 
on the Jagorawi toll road, a new con- 
cept in development - a residential re- 
sort - has been realized. From PT 
Royal Sentul Highlands, the sister 
company of the PT Lippoland Develop- 
ment, comes Bukit Sentul. Unlike 
other large developments near 
Jakarta which offer an urbanized con- 
cept, Bukit Sentul offers something to- 
tally different - a resort lifestyle. 

Bukit Sentul will be a mixed use 
resort community with all the features 
of a resort. Set on a vast 6,000 ha of 
hills and valleys (at elevations of 225- 
350 m) in the clean air and fresh cli- 
mate of Sentul, 27 km south of the 
Taman Mini Toll gate, it will be the 
premier residential resort in the 
Puncak highlands. Its combination of 
uniqueness in concept, beauty, and 
easy access to Jakarta has already at- 
tracted VIPs from throughout Indone- 
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Bukit Sentul 


be 


Bukit Sentul’s seclusion, yet easy 
access to Jakarta, means residents 
can live a healthy, clean resort 
lifestyle every day, without having to 
wait for the weekend to escape to the 
Teguh 
Pudjowigoro, Marketing & Sales Di- 
rector of Bukit Sentul, “We will not 
feel happy until buyers use our resi- 


country. According’ to 


dential sites, not merely for their sec- 
ond home, but as their first’. 

The master plan of Bukit Sentul, 
headed by the famous designers 
David Klages and Walter Stewart of 


Resort Latestyle: 


“OSSIDIEe 


L 


Area under development near the 
Golf course, witha panorama of hills. 
and valleys inthe background. 


California, takes advantage of the 
natural terrain and local conditions to 
produce a living center which provides 
all the needs of residents, yet main- 
tains a spectacular natural setting. 
Bukit Sentul has been designed to 
give residents the feeling of living in 
wide open spaces, at one with nature. 
There will be no exposed cables and 
wires. The ratio of open land to hous- 
ing will be high. Thousands of trees 
will dot the gently rolling hills. There 
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will be large separation between resi- 
dences, due to the large lots and the 
sloping terrain. And the entire devel- 
opment will be superbly landscaped. 
“A big component of the budget is the 
Landscaping,” says Freddie Austria, 
General Manager of Bukit Sentul. 


Infrastructure 


The early construction of infra- 
structure and public facilities has 
been the main thrust of Bukit Sentul’s 
early development strategy. 

Over 50 km of roadway, designed 
to make all of Bukit Sentul resort ac- 
cessible, will be built. A traffic inter- 
change, partially completed now, will 
provide direct, five minute access both 
to and from the resort. It will have a 
total of seven tollbooths and four 
lanes, and is designed to accommodate 
over 26,000 vehicles per day. The 
roads are wide, (approximately 12.5- 
18 meters), and the main roads have 
an ROW of 60 meters. 

A huge dam has been built for 
Bukit Highlands, able to provide wa- 
ter storage (1.2 million cubic meters) 
enough for 30,000 people for three 
months. A second water reservoir will 
provide water for the golf course. All 
residents of Bukit Sentul will have po- 
table tap water at their convenience. 
A fully reticulated sewage system will 
treat water prior to its return to the 
river. The returned water is cleaner 
than the river itself. “The reliability of 
our water supply is the equal to any 
first class western development,” says 


Freddie Austria, General Manager of 
Bukit Sentul. 

An underground electrical and fi- 
ber optic telecommunications system 
will be available. Lines for Tele- 
phones, cable TV, satellite, fax, and se- 
curity system will give residents mod- 


ern communications infrastructure in- 


visibly, allowing the natural beauty of | 


the area to remain unmarred by wires 
and cables. 

There is a 24 hour, highly visible 
security presence on the resort. 

To enhance the natural beauty of 
the surroundings, a 10 ha nursery at 


mae 


the resort will grow trees and foliage. 
A total of 100,000 additional trees will 
be planted throughout the develop- 


ment. 


Facilities 


Those who enjoy golf will love the 
facilities at Bukit Sentul. Club Golf 
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Royal Jakarta, designed by Gary 


Player, is an 18 hole, championship 
course which uses the setting of Bukit 


- Sentul to advantage. Nine holes are 


} 
| 
j 
j 
| 
| 
| 
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now complete. It will be compliment- 
ed by Indonesia’s first Golf Academy. 
An exclusive, 1200 sqm Club house 
will open within the next six months. 
The Four Seasons Resort and 


Hotel Bungalow at Bukit Sentul. 
A wonderful place to rest and 
refresh. 


Club Jakarta at Bukit Sentul, a five 
star, 171 room world-class resort ho- 
tel, will have its soft opening early in 
1996. Built on 95,000 sqm of land, it 
will have 81 Bungalows and 90 Ter- 


race Room, along with restaurants, ca- 
fes, pools, a Health Spa, and Tennis 
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Courts. 
Bukit Sentul’s Country Club will 
have large Chinese and Japanese res- 


taurants, Lounges, a Family Fun Cen- 
tre, pools, water chutes, and 12 Tennis 
Courts 

The Gleneagles International 


have a full sized Polo playing field, 
and complete stables and 40 Aus- 
tralian horses. 

Bukit Sentul already has the fin- 
Sekolah 


Pelita Harapan, complete with board- 


est in educational facilities. 


ing facilities, has been operational 
since July, 1994, and has a current 
enrollment of 250 students. Complete 
facilities will be available for over 
1,000 students. 

Bukit Sentul will have one of the 
largest centers for Islamic education 
and culture in the region. Built ona 


tre will have a Supermarket, Shops, 
Post Office, Banks, and Pharmacy. 
The Temporary Village Center has 
Arts, entertainment, Batik, tradi- 
tional dance, water features, anda 
driving range. 

The Commercial Center, located 
near the entrance of Bukit Sentul, will 
include a business park and large re- 
tail shopping center. Residents will 
have available offices, a business ho- 
tel, convention center, bank, and other 
commercial facilities. 

The completed Bus Terminal is 
providing regular Bus service to and 
from Jakarta. 


Residential 
Developments 


Bukit Golf Hijau (Westwood 
Golf Estate) These homes have lots 
which are upslope, downslope, and 
level. Buyers can choose from 21 
types of houses. Unfortunately for 
would-be buyers, all 973 units have 


sold out. Only a few units facing the 


a 


Residential complex at Bukit. 
A lifestyle with superior climate, 
infrastructure, and location. 


ten ha site, the center 


will include a mosque, 


Group of Singapore will manage an op- 
erate the US$ 33 million, 150 bed hos- 
pital. An additional 100 beds will be 
added during Phase two. Located on a 


primary and second- 


ary school, and dormi- 
tory. It will provide 
complete educational 
three ha site on top of a ridge, it will | and religious facilities. 


have state-of-the-art facilities, includ- The Village Cen- 


ing access to the al- 


ready built helicopter A 
Roy E. Tirtadji, President Director of 


Lippoland. “Our main concern is providing 
the finest in infrastrucure and facilities 
rapidly, to immediatelycreate a modern 
lifestyle for residents." 


landing pad. 

The Polo/Eques- 
trian Center is 
Jakarta’s first, It will 
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Pelita Harapan, the five-star Four 


Seasons Resort Hotel, the Polo Eques- 
trian field, the first nine holes of the 
championship golf course and the 
Hospital will/has been built. 

Early buyers can expect a large 


(Upper left) There is regular, first- 
class shuttle bus service to Jakarta. 
(Right) Golf at Bukit Sentul. 


golf course have recently been re- 
leased to the market. 
Bukit Permata Golf 


(Northridge Golf Estate) Located 
on a spectacular 137 ha hilltop set- 


—f 
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ting, this area for the elite will contain 


sprawling lakeside country mansions 


on areas of up to a hectare or more. 


85% of the grading for this area is 


complete. These estates are already 
nearly 80% sold. 

Golf Mediterania (Mediterra- 
nean Golf Estate) These estates are 
located on 24 ha in and near the cham- 
pionship golf course. The homes here 
are sculptured with big, deep rooms 
which welcome in light and nature. | its own area near the site. This en- appreciation on their house. “The 
Of 340 available units, 159 kavlings | clave will be located on an area of | record shows a 25% capital gain per 
sold in only one week, and the areais | nearly 100 ha of land. | annum for investors in the resort. And 
now 70% sold. in the future, this capital gain will 


= Development naturally increase." 


With its unique attributes of re- 


According to Teguh Pudjowigoro, 


the marketing director at Bukit phases _ sort facilities, infrastructure, beauti- 
Sentul, a three tower, 450 unit apart- ful hillside location, and access to 
ment building will be built. During the current development Jakarta, Bukit Sentul is an outstand- 

Recognizing its social responsi- stage the interchange, 451 ha of ing choice for home buyers who want 


bilities, Bukit Sentul will supply over | y+esidential gs ettlements, 15.5 ha of to live every day in serenity. 
6,543 units of affordable housing in man-made ponds, roads, Sekolah 
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he weak market of 
1995 saw decreases in 
property stock prices. 
Investors seemed to ig 
nore property stocks. 
Although some ana 
lysts predict this situa- 
tion will continue until the end of this 
year, generally they have recommended 
buying property stocks, anticipating 
_ future price increases. 

During the last several months, 
stock prices have slowly dropped from 
20-30%. As of early October 1995, prices 
are as follows; Ciputra Development Rp 
4.850, Duta Anggada Realty Rp 1,475, 
Dharmala Intiland Rp 1,300, Duta 
Pertiwi Rp 2,800, Jakarta International 
Hotel Rp 2,525, Jaya Real Property Rp 
6,800, Kawasan Industri Jababeka Rp 
4,350, Lippoland Development Rp 
1,550, Modernland Realty Rp 3,175, 
Mulialand Rp 1,550, Metro Supermar- 
ket Rp 900, Ometraco Realty Rp 1,450, 
PSP Rp 850, Pudjiadi Prestige Rp 
1,625, Pakuwon Jati Rp 1,725, Panca 
Wiratama Sakti Rp 2,000 and 
Summarecon Agung Rp 1,600. 

Small rises and drops in prices 
have been short-term, caused by exter- 
nal factors, such as increasing bank in- 
terest rates, the generally weakening 
demand for some property products and 
the reduced buying power of consumers. 
“All these causes could put property 
stock prices into a bad condition for the 
next several months,” said Andi Chan, 
analyst of Dharmala Securities. 

Fortunately, trading in property 
stocks is not only affected by external 
factors, but also by news of individual 
stock perfomance, like dividend and bo- 
nus reports. Most companies also pub- 
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PROFITS ON TARGE 
IN A WEAK 


Although most 
property compa- 
nies failed to reach 
sales projections 
in 1994, this didn't 
affect their profits. 
Of 18 companies, 
12 achieved net 
profit targets. 


lish their final financial report of the 
previous year, which has a predictable 
effect on stock trading especially for 
long term investors. 

Putra Surya Perkasa (PSP) in the 
publication of its financial report, pro- 
vided bonus stock on a 3:2 ratio. This 
decision caused a long rally in PSP 
stock, with a trading volume of about 
7.88 million shares. Shares of 
Dharmala Intiland, JIHD, Pakuwon 
Jati, Modernland and other prominent 
property stocks also showed heavy trad- 
ing, although speculation is common. 

Other analysts said in a market 
with a lack of trade incentives, inves- 
tors consider the fundamental factors of 
individual stocks. “Fundamental fac- 
tors are more important to avoid the 
market uncertainty that has been pre- 
dicted as continuing until the end of 
1995,” said Sujarwo, from Merincorp 
Securities. | 

One can look at the net profit of a 
company, and compare it with its pro- 
jected profit. If a company fails to reach 


C K 


its target, some may not con- 
sider that company stock a 
good one to hold. This will of- 
ten influence a_ stock’s 
perfomance in the market. For 
property companies, more 
than half reached their target 
net profit for 1994. 

In 1994 Ciputra Develop- 
ment (CD), achieved 101.47% 
of projected net profit. Net 
profit was Rp 103.65 billion 
(US$ 46.3 million), which is 
Rp 1.2 billion above target. CD 
recorded the biggest profit of 
all property stocks. CD’s 
growth in net profit grew 
3.763% from 1993 net profit by 
Rp 2.683 billion. 

“The increase was due to 
successful new projects that 
were launched in 1994, like 
Citra Raya Tangerang, and 
there was a transfer of income 
from 1993 to 1994 because of 
new accounting rules regard- 
ing housing income” said 
Harun Hajadi, Director of 
Ciputra Development. 

CD’s total income was Rp 
432.1 billion (US$ 192.9 million) in 
1994. New town projects Perumahan 
Citra, Citra Raya Surabaya and Citra 
Raya Tangerang contributed 86.45% of 
total income. “This shows that the hous- 
ing sector is the backbone of CD,” said 
Hajadi. 

In 1994 Citra Raya Surabaya was 
CD’s main profit contributor, followed 
by Citra Raya Tangerang and 
Perumahan Citra. At the end of 1994, 
about Rp 181.8 billion in sales transac- 
tions had not yet been booked. 
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profit was Rp 29 billion. In 1994 JRP 
sales skyrocketed 2.5 times to Rp 
263.3 billion and the net profit shot up 


Dharmala Intiland (DIL) also re- _ 
corded a net profit .01% above target. In 
1994 net profits totaled about Rp 55.4 bil- 


sales target for 1994, Tanto 
_ Kurniawan, President Director of JRP, 


_ said the shortfall was due to the con- 


lion, up 143% from Rp 22.6 billion in 
1993. Total consolidated assets went 
up from Rp 966.1 billion to Rp 1.210 
trillion. That was caused by a success- 
ful right issue in 1994. 81,209,000 is- 
sues of stock were sold. Funds in- 
creased from Rp 304.2 billion to Rp 546 


billion. 

In a weak market situation, DIL 
remains focused on housing. Although 
DIL develops office space, hotels, re- 
sorts, condominiums and industrial es- 
tates, “We do not avoid housing, the 
housing market is still the main busi- 
ness,” said Hendro Gondokusumo, 
President Director of DIL. 


Jaya Real Properti (JRP) showed a | 
net profit only about 0.12% below tar- | 


— to Rp 95.2 billion. 


get. JRP sales and net profit in 1994 | 


show a big increase over 1993. Sales in 
1993 totaled Rp 103 billion and net 


| 


00% of revenues (Rp 182 billion) 
received from the company’s success- 
ful June, 1994 IPO were used for in- 
ternal acquisitions. In April 1995, the 
JRP recieved a syndication loan for 
about US$ 50 million. According to 


information distributed at a 
share holders’ meeting on July 1995, 
JRP had acquired 70% of JayaLand’s 
stake in PT Jaya Garden Polis. The ac- 
quisition value was Rp 91 billion. 
Jaya Garden Polis is a consor- 
tium of 15 real estate companies that 
hold licenses for 1,760 ha of land, and 
have applied for licenses for 500 ha 
more. About 860 ha have been ac- 
quired. The share holders of Jaya Gar- 
den Polis are PT Pembangunan Jaya: 
30%, and Jaya Real Property: 70%. 
When asked about the unreached 


servative accounting system that JRP 
applied. This system requires that 
housing be 100% paid, built, and pro- 
vided to the user before the income 
from the housing is counted. 685 units 
were sold in 1994, but have not yet 


_ been recognized as income. In 1995 


JRP projects sales are esti- 
mated to total about 1300 
units. 

Kawasan Industri 
Jababeka achieved net profits 
0.46% above target. Sales 
leaped by 363%, from Rp 84.3 
billion in 1993 to Rp 306.2 bil- 
lion in 1994. The company ex- 
perienced big success in the in- 
dustrial estate sector, with 
sales of land and standard fac- 
tory buildings increasing by 
about 85%. 

Low (simple) and middle 
income housing contributed 
15% and 8.5% respectively to 
total sales. The company began 
building this type of housing in 
1994. Company assets also in- 
creased 237% from Rp 378 bil- 
lion in 1993 to Rp 897.2 billion 
; in 1994. The equity of the com- 

“ pany leaped up 331% from Rp 
175.2 billion in 1993 to Rp 580 
billion in 1994. 


Scene at the JSX. 


Most property stock profits have 


been at or above target levels. 


In 1995 the company has pro- 
jected an increase in net profit of 54%, 


| or around Rp 141.6 billion. “We are 


sure to hit the projected target due to 


_ the big demand for industrial estate 


sector products,” said Ismail Sofyan, 

President Director of Jababeka. 
Modernland Realty recorded net 

profits 2.42% above target. 1994 was a 


| good year for the company’s residential 


sector. According to their marketing 


- department, the total income booked in 
| 1994 was Rp 199.7 billion, up 41% 


OEE, 
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PROPERTY STOCK SALES AND PROFITS (in Rp) 


Public 94 ACTUAL | % of Projected 
Name of Company Offering : : 

Date Sales(bn) Proton) |Sales(on Profit(bn) | Sales Profit 
1. Ciputra Development 03-28-94 482.500 102.470 428.427 103.975 88.79 101.47 
2. Dharmala Intiland 09-10-94 257.000 55.400 252627 55.412 98.29 100.01 
3. Duta Anggada Realty 05-08-90 65.300 40.700 77.968 30.462 11939 74.84 
4, Duta Pertiwi 11-01-94 382.200 78.242 308.475 84863 80.71 108.46 
5. Jakarta! HD 02-29-84 91.100 37.100 105.500 26.000 115.81 n.a 
6. Jaya Real Property 06-29-94 271.520 95.340 263.311 95.227 96.98 99.88 
7. Jababeka 01-10-94 330.999 86.900 306.225 91.651 92.51 105.47 
8. Lippoland Development 07-15-91 n.a 21.500 111.811 29.642 na 137.86 
9. Mas Murni Indonesia 02-09-94 na 11,500 27.508 10.064 na 87.35 
10. Metro Supermarket Real 01-08-92 na 11.500 72.410 8.260 na 11.82 
11. Modernland Realty 01-18-93 141.100 39.100 199.700 40.050 141.53 102.42 
12. Mulialand 07-22-94 312.000 77.200 330.950 77.2389 106.07 100.05 
13. Ometraco Realty 08-22-94 Tosa) «21440 45956 6 ISIS) 62.25) =| 100.04 
14. Pakuwon Jati 10-01-91 na 23.500 na na n.a na 
15. Panca Wiratama Sakti 03-10-94 54.735 13.600 44.504 13.427 81.31 28.73 
16. Pudjiadi Prestige Ltd 11-18-94 89.700 24.210 68.922 20.651 76.84 85.23 
17. Putra Surya Perkasa 03-28-94 373.200 81.000 382.589 67.966 na 83.90 
18. Summarecon Agung 05-07-90 n.a 30.200 223.735 35.241 na 116.69 

from previous year Rp 148.4 bil- , 191. 


lion. 

According to a press release, the 
sales total from Modernland Cipondoh 
was Rp 108.7 billion, Bukit Modern re- 
ceived Rp 44.3 billion from the sale of 
153 housing units, and Taman Modern 
generated about Rp 53.6 billion from 
the sale of 220 housing units on 62,307 
sqm of land. 

Some Modernland Realty plans 
are to develop a Mall at the end of 1995 
on 1.5 ha of land in Modernland 
Cipondoh, begin the operation of the 
Honoris International hospital (the first 
in the Tangerang area) and open the 85 
ha Modern Golf course and Country 
Club - the country club will be 7,000 
sqm in size. 

Ometraco Realty, a company 
which recently has affiliated with 
Gajah Tunggal Group. reported sales 
37.75% below target, but actual net 
profits went up 0.34%. Net profits for 
Ometraco in 1994 shot up a spectacular 
13.44 times; from Rp 1.6 billion in 1993 
to Rp 21.5 billion in 1994. Earnings per 
Share (EPS) in 1994 increased to Rp 


94 


Ometraco Realty’s assets also in- 
creased 86.5% to Rp 465.2 billion, and 
equity leaped 91.5% to Rp 194.8 billion 
in 1994. “In 1995 the company will con- 
centrate on housing and middle class 
hotels,” said Herman Bunjamin, Vice 
President Director of Ometraco Realty. 
The company predicts a 25% growth 
yearly. 

Duta Pertiwi, real estate division 
of Sinar Mas Group, recorded net prof- 
its of Rp 84.8 billion, 8.46% above tar- 
get, and an increase of 363% over 1993. 
The company’s income comes mostly 
from investment in office space in sec- 
ondary locations, besides developing 
middle class retail centers and apart- 
ments. 

The shortfall in comparing actual 
to projected profits (74.84%) of Duta 
Anggada Realty (DAR) was due to the 
fact that income from the sale of Hayam 
Wuruk Apartments could not be booked 
in 1994 due to the completion factor,” 
say Hartadi Angkosubroto, President 
Director DAR. Another reason is the 
weakening of the apartment market. 


But, net profits for the company went 
up from Rp 19.6 billion in 1993 to Rp 
30.5 billion in 1994 - a 55.6% jump. 

The main revenue of the company 
came from the office sector; more than 
50%. But, in line with company expan- 
sion plans, the DAR portfolio will in the 
future be concentrated in the retail sec- 
tor - shopping malls will be the biggest 
contributer to company income. “The 
difference between projections and real- 
ization of net profit are 10%, plus or mi- 
nus,” said Hartadi. 

Good things also happened to Mas 
Murni Indonesia (MMI). According to 
Djaja Santoso, Director of MMI, the in- 
creasing of net profit could be explained 
as due to a lack of long term debt after 
the company’s fund injection from its 
IPO. Also, most short term debts could 
be paid with those funds. 

Income came from sales of Garden 


Tower Condominiums, a 23 floor, 130 
unit complex that cost Rp 65 billion. 
Garden Palace Hotel generated Rp 20 


billion. This was 


from room addi-| 
tions of 100 units, 
for a total of 337 
rooms. 
Lippoland, a 3 
public company | on 
owned by Lippo a 
group, has a total (iii Sal eel 
project value of Fe 
more than Rp 6.5 %&, 
trillion and a mar- gem 
ket capitalization ~"V—y 
of more than Rp 1 Bee 
trillion. The com- 9% 
pany succeeded in | 
surpassing its net , 
profit target by — 
137.85%, from Rp 8% 
21.55 billion to Rp SMe 
29.6 billion. A. 
Metro Super- ¥ 
market Realty ,' 
(MSR) got net * 
profit but ¥ 
achieved only 
71.82% of the pro- § 
jected. , 
went up from Rp | 


Income ® 
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65.7 billion to Rp 72.41 billion, caused 
by the increase of their supermarket 
and book store business by 18.3%, and 
their building management and rental 
business by 24.7%. 

According to Robert Maruli, Presi- 
dent director MSR, the supermarket di- 
vision is the biggest part of the 
company’s business; accounting for 
67.7%. Business growth was relatively 
stable and indications showed that the 
market was established. But, the real 
estate division was slow, down in sales 
by 8.7% from Rp 15.24 billion in 1993 to 
Rp 13.91 billion. 

Panca Wiratama Sakti (PWS) has 
just 1 year as a public company could 
get net profit Rp 13.48 billion and sales 
Rp 44.50 billion according to their plan. 
PWS net profit went up 325%, Rp 10.2 
billion higher than 1993. Total assets at 
the end 1994 were about Rp 183.7. bil- 
lion, and equity was Rp 95.7 billion. The 
increasing of equity was caused by the 


company’s IPO early in 1994, which 


ee Daal 
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generated Rp 58.8 billion. 
Unfortunately, Pudjiadi Prestige 
failed to achieve sales and net profit 
projections in 1994 — reaching around 
76.84% and 85.23% of expected, due to 


method. But, this year sales projections | 
are up 32% from the previous year and | 


net profits are up 10%. Sales will be 
booked in 1995 and 1996 according to 
the Indonesia Accounting Standard. In 
1994 the sale of apartments and houses 
was more than Rp 160 billion, of that 
amount only about Rp 50.7 billion was 
booked as a sales income. 

According to Kosmian, the failure 
to reach projections was due to the in- 
crease in the lending rate in 1994. This 
influenced the company’s income from 
down payments. 

Putra Surya Perkasa (PSP) re- 
corded a less-than-target total profit, 
about 83.90% of projected. The PSP net 
profit went up, however, by 253% in 


1994 from Rp 19.23 billion in 1993. 


& 
e 


Investors are looking at funda- 
mental factors of a stock before 


Sales increased 228% to Rp 382.59 bil- 
lion from Rp 116.40 billion in 1993. 
Sales from office and apartment sectors 
totaled 8% of revenue, and housing and 
land sales contributed the rest. Total 


the change in the income recognition | assets went up 94% to Rp 1400.36 bil- 


lion, up from Rp 721.59 billion in 1993. 

In 1995, PSP projected a net profit 
up 10% with increasing sales to about 
Rp 450 billion. 

The formation of s sub-holding 
company by PSP allowed simplification 
in management and control, and allow- 
ing easy to analyze income statements 
in order to work efficiently. The sub 
holding companys are PT Putra Sinar 
Permaja for commercial sub holding 
and PT Putra Sewaya Persada for resi- 
dential sub holding. 

Summarecon Agung recorded a net 
profit target 116.69 that of projected. 
Success in reaching its target was 
caused by the Gading Serpong New 
Town launching. Beause of accounting 
regulations, in 1994 the company only 
booked sales of about 1,000 units from 
pre-sales, although 2,200 residential 
and shop house units were booked. The 
company is currently building more 
than 3,000 houses and shophouses in 
Gading Serpong. 

The sales of houses in Kelapa 
Gading Permai totaled about 400 units. 
Income grew about 35%, net profits 
went up 16%, total assets increased 
138% and the owned capital went up 
8% from that of 1993. 

These figures show that net profits 
have typically exceeded projections for 
property stocks on the JSX, in spite of 
a weak market and new accounting 
standards. This implies that many 
property stocks have good fundamen- 
tals. 

Net profit projections for 1995 
show an average increase of 25% com- 
pared with 1994. Property stocks show © 
good prospects for 1995, looking at past — 


performance. 


This success in achieving sales and 
profit projections should encourage 
longer-term investors in property 
stocks, instead of 
the short-term, 
speculator. 


calling their broker. 
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THE ROAD SIGNS SAY: 


Economic Liberalization Ahead 


economy seems 
to be trave! 


down a 


ing 


road to- 
ward a more open, 


Lis} "| g 


international 
market 


ost Indonesians 
have made clear 
that their coun- 
try wants nel- 
ther a purely ca- 
pital ist nor a so- 
cialist economy. 
The Third Road, a road that lies some- 
where between Wall Street and Red 
Square, is the road they prefer. Public 
debate concerning the Pancasila Eco- 
nomic System the last few years re- 
flects a continuing effort to seek and to 
find such an alternative economic sys- 
tem. 

Some believe that the Third Road 
should be a market economy where 
growth and equity are in a position of 
balance. It would have to be capitalis- 
tic - with the added element of coop- 
eratives, or a market economy com- 
bining private enterprise with concern 
for the public good. Some argue that 
the Pancasila Economic System 
should be nothing but capitalism with 
the added elements of moral and reli- 
gious constraints. Yet others propose 
that the Pancasila Economic System 
should be socialism tempered with re- 
ligious values. Some go even further; 
envisioning a Third Road found out- 
side the socialism-capitalism con- 
tinuum.. 

Nonetheless, the exact location of 
the Third Road is still fuzzy . The road 
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| petitive 


investment and the 


- mestic subsidies and 
| non-tariff barriers. 


The 


_ top government offi- 
_ cials who favor the 
_ protection of strate- 


tries. Key figures 


_ the internal develop- 


| in the international 


_ lackeys of multilat- 
_ eral financial insti- 
- tutions or multinational businesses, 
_ the nationalists are often perceived as 


signs along the way are marred by 
philosophical and ideological jargon. A 
lot of work has to be done before a sys- 
tematic, cohesive and integrated eco- 
nomic philosophy emerges. 

The Indonesian economic devel- 


_ opment course since the 1970s has in 
_ fact been a reflection of two competing 


camps within the Government: the 
technocrats and the nationalists. The 


_ technocrats are those ministers and 
_ economic advisers who promote polli- 


cies fostering an in- 
ternationally com- 
economy 


_ through the encour- 


agement of foreign 
elimination of do- 
nationalist 


camp consists of 
those ministers and 


gic domestic indus- 


among the national- 
ists also believe that 


ment of Indonesia’s 
ability to take part 


< 
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hi-tech race out- 
weighs short-term 
economic consider- 


were 


5 een 
Ts 


ations. 

While the tech- 
nocrats have been 
accused of being the 


part of politically well-connected, busi- 
ness oriented privileged class - mo- 


' nopolistic and shielded from competi- 
' tion under the umbrella of government 


protection. This protectionism has 
contributed to the ‘high-cost economy’ 
(ekonomi biaya tinggi) of Indonesia. 
There were times when the Gov- 
ernment did not seem to worry about 
what outsiders thought of Indonesia’s 
high-cost economy. The Government 
gave the go-ahead to those who prom- 
ised a more nationalistic road to eco- 
nomic welfare. This was especially 
true during the 1970s and the 1980s, 
when Indonesia had sufficient oil reve- 


nues to finance its development 
projects. However, the dramatic de- 
crease in revenues from the oil and liq- 
uefied natural gas export since the 
mid 1980s, with a corresponding in- 
crease in foreign debt, seems to have 
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helped sway the Government to listen 

more to the view of the technocrats. 
The Indonesian Government s 

willingness to make political choices 


in favor of the technocratic side of the | 
policy debate has been reflected | 


through the adoption of a series of eco- 
nomic policy reforms that point 
strongly in the direction of economic 
liberalization. Economic reform pack- 
ages such as the October 1986 deregu- 


lation that marked a shift from a non- | 


tariff barrier policy to a tariff barrier 
policy. Then liberalization swept the 


banking industry with the introduc- | 


tion of the October 1988 Deregulation 
Package. The banking market, previ- 
ously dominated by inefficient state 


3 4 Bares 
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Scene atan Indonesian harbour 
Import tariffs will be reduced on 
thousands of items. 


banks, now give pri- 
vate national banks 
and foreign banks more room to oper- 
ate. The regulations permit the estab- 
lishment of new banks with minimum 
capital of Rp. 10 billion (US$ 4.5 mil- 


_ lion), allows foreign banks to open 


branches in six major cities, and also 
allows the establishment of joint-ven- 
ture banks. 

The December 1988 reform pack- 
age abolished many import monopo- 
lies, liberalized the stock market, and 
eliminated red tape affecting foreign 
investment. This deregulation also set 
up secondary market, allowing local 
companies to raise capital by selling 
bonds and equity shares, and also al- 
lowed foreigners to buy shares 


through over-the-counter trading. 


In November 1988, the govern- 
ment, to many peoples’ surprise, at- 
tacked the controversial steel and 
plastics import monopoly. In June 
1991, the Government issued deregu- 
lations that cut import tariffs and sur- 


' charges for 887 commodities, imposed 


the simplification of the approved 
trading system, and reduced areas 
previously covered on negative invest- 
ment list (DNI). The July 1992 de- 
regulation dealt with the reduction or 
elimination of import tariffs for some 
items, and the simplification of proce- 
dures to obtain working permits for 
expatriates. The May 1994 deregula- 
tion opened 10 formerly off-limit sec- 
tors to foreign investment (including 


| the media industry) and allowed the 


establishment of new companies with 


_ 100 percent foreign ownership. 


The most recent reform package 


is the May 1995 Deregulation Package 


— the 24th in the past 12 years — that 
covers five policy areas, including the 
import trade system, import tariffs, 
investment, licensing and business 
restructurization. It also called for the 
reduction of tariffs on 6,300 imported 
items (or 64% of the total 9,398 items). 
This sweeping deregulation package 
was applauded as the most compre- 
hensive’ de- 
regulation ever 
made and a 


‘marked vic- 
tory against 
certain en- 


trenched powers’ (Indonesia Business 
Weekly, June 5, 1995). The May 1995 
deregulation package, among other 
things, allows foreign investors to in- 
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vest their capital in businesses related 
to medicines and rattan products. It | 
also opens the previously off-limits 
aircraft maintenance business, cuts 
import tariffs of automotive compon- 
ents, and simplifies customs proce- 
dures for export-oriented products. 
More importantly, it clearly shows 
Indonesia’s preparation for the coming 
global free trade era - set to begin at 
the turn of the century. For the first 
time the reduction of import tariffs are | 
tied to a schedule which is consistent | 
with the vision of the ASEAN Free 
Trade Agreement, the Asia Pacific 
Free Trade Community, and the 
GATT/WTO. 

The protectionist tendency, how- 
ever, still remains. The country still 


_ needs to accelerate the process of eco- 


_ nomic liberalization in order to raise 


the international competitiveness of 
its still protected and inefficient in- 


_ dustrial sector. Some wonder whether 
_ or not the domestic monopolies con- 


trolling essential inputs for exporters 
can be more liberalized. After the May 
23 deregulation package, many ob- 
servers wondered about the decision to 
leave intact the domestic monopolies 
represented by BULOG, the state 
agency that controls key commodities 
such as sugar, flour and soybeans. As 
the Far Eastern Economic Review 
wrote: ‘If it makes sense to cut tariffs 


_ on 6030 items, why keep them on the 


remaining 3368? Ifit makes sense to 
open investment in 10 areas, why keep 
controls on other?’ (FEER, June 8, 
1995). The recent World Bank annual | 
report also pointed out monopolies and 
oligopolies in Indonesia’s economy. 

It is often argued that further lib- 
eralization would expose what lies 
hidden in the business world here: a 
web of politically well-connected, 
privileged and monopolistic entities. 
Optimistic analysis tends to focus on 
the fact that the appearance of mo- 
nopolies in the Indonesian economic | 
scene is very recent. Thus, it will take 
time to organize a successful coalition 
against them. But the 24 deregulation 
packages enacted in the last 12 years 
show that all road signs this far point | 
to economic liberalization. | 


97 


ndonesia is a unique coun 
try, comprising different 
races, religions, tribes and 
cultures. Each of these are 
protected and allowed to 


grow, along with the social 


evolution of the community. 
This has produced an extraordinary 
culture, full of meaning and variety. 

Architecture is one aspect of In- 
donesian traditional culture. It is im- 
portant in its utility; to provide shel- 
ter, and as a manifestation of art origi- 
nating from beliefs or religions. 

Indonesian traditional architec- 
ture has grown in separate groups, 
characterizing each community. 
Therefore, it is quite difficult to com- 
bine those various architectural styles 
and make one specific architecture 
language the one that represents the 
traditions of the Indonesian commu- 
nity. 

Traditional architecture shapes 
itself to include religious buildings, 


palaces, and homes of the Royal Fami- 
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lies — which represent its legends and 
are preserved. This preservation is 
important, for these shapes represent 
the long history of our ancestors and 
have the ability to express the “iden- 
tity” of a culture; its unique character. 

The application of “culture iden- 
tity” on modern building designs has 
become popular. Fortunately, the 
Government supports this trend, for it 
can create an image for Indonesian cit- 
1es. 

The traditional architecture 
shapes commonly used are the basic 
shapes of native people’s houses, and 
the Royal Families’ houses and meet- 
ing halls. The metaphor of the human 
body has been applied in Java and sev- 
eral other provinces in Indonesia for 
housing design. This concept is : the 
head symbolized by the roof, the body 
in the form of columns and walls, and 
the feet symbolized by stairs and 
walkways. The arrangement of pub- 
lic, semipublic and private rooms are 


clearly separated. In several other 


Tradition Is 
the “soul” 
and “iden- 

tity” ofa 
culture, 
which dif- 
ferentiates 
one from 
another. 


provinces, a stage house concept is 
commonly used, which functions as 
both security and as a place to keep 
animals. Traditional communities, 
with include stage houses, usually live 
communally in a big house with parti- 
tions for family function purposes. 

The materials used for the con- 
struction itself are also carefully cho- 


sen. The roof, for instance, is made of 
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palm fiber, which has meaning related 
to certain beliefs in parts of the tradi- 
tional community. They do not use 
roof tiles made from clay, for they as- 
sume that is like being inside a grave 


— related to the custom of the Indone- 


sian community of burying the dead. 
Likewise, the use of various tra- 

ditional decorations with esthetic 

shapes also have a deep meaning for 


the traditional community. Shapes 
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social level dis- 
tinctions. These 
matters influ- 
ence the _§ar- 
rangement of 


rooms. The 
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(Upper Right) Hotel LeMeridien 
Entrance. Traditional Javanese 


Textures. (Lower Left) Hotel 
the house, and symbolize nature and front of a Javanese house as shelter Kartika Chandra-Jakarta. Refur- 


such as flowers and animals decorate ing, like planting a banyan tree in 


peacefulness. For outdoor decora- for the family. The religious aspect is odtea iy traditional shapes. 


‘ions, usually in the Javanese commu- | not forgotten, either, in the design 


nity, the Gupala statue is used, which | and placement of the building. Often | ment is also a symbol of power. The 


Care is taken in the arrange- | shapes included in homes all over In- 


symbolizes safety and security. one sees the sacred Bali architectural | community usually lives in groups 
| around the authority’s area, and has a 
| 
| 


ment of the garden around the build- | donesia. linear relationship with the authority 


ing. This arrangement is full of mean- The Indonesian traditional com- itself, through the central meeting 
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FEATURE 


Traditional housing shapes 


at the University of Indonesia. 
hall. 


Many things have been done to 


adapt traditional architecture; for in- 
stance, adapting the analogy of shape, 
which is a direct combination of the 
traditional shape and necessary prac- 
tical modifications, and applying those 
to new buildings. The most important 
thing is to give an aesthetic view that 
can make a visual impression on the 
viewer, without taking away from the 
sacred meaning within the shape or 
design. This kind of model is com- 
monly used in public buildings. These 
buildings, such as hotels, airports, or 
other public buildings, are festooned 
with traditional decorations and con- 


form somewhat to the overall tradi- 


100 


tional design, 


but have to fol- # 


low certain uni- 
versal stan- 
dards. 

This anal- 
ogy model raises 


pros and cons in 


the Indonesian 7 


architecture 
community, be- 
cause the visual 
impression usu- 
ally is only a 
piece of ancient 
decoration re- 
moved from a 


traditional 


building and ap- 
plied to a mod- 
This 


sometimes re- 


ern one. 


moves or inter- 
feres with the 
sacred meaning 
or artistic im- 
pression it gives 
in a traditional 
design. 

The busi- 
ness community 
prefers this 
kind of model, 
because usually 
it does not affect 
the structure of 
the building. 


The application of this design is not 


complicated. It is easy, fast and rela- 
tively inexpensive to renovate when 
needed. 

One common example of a build- 
ing which utilizes traditional elements 
is the main entrance or lobby interior 
in star hotels. Here, wall decorative 
elements, ceilings, columns, reliefs, 
and small scale traditional textures 
are commonly used. 

Another 


Soekarno-Hatta International Air- 


example is’ the 
port, Cengkareng, Jawa Barat. It is 
difficult to adapt traditional concepts 
in its design, as the airport is an inter- 
nationally standardized public conve- 


nience and also acts as a transit place 


for passengers from and to Jakarta. 


ait 


——f 
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